ASK:

 Dana "Isis" Brantley: Dallas, TX ~Aressted by 7 police & fined $600.00 for braiding hair. Oct.1997
« Linda Ajiboye; Atlanta, GA - Fined $1400.00 for braiding hair
« Sabrina Reece,; Los Angeles, CA — Fined $1100.00 for braiding hair
« Ali Rasheed; San Diego, CA - Fined $250.00 for braiding hair
« Stephanie Moon; Indianapolis, IN - Threatened with arrest for braiding hair
o Debra Nutall; Memphis, TN - Threatened with Prosecution for braiding hair
« JoAnne Comwell; San Diego, CA — threatened with prosecution for locking hair
o Tina Woods,; Dallas, TX - Braiding Salon Closed
« Karen Norman / Robin Price; Elizabeth City, NC - threatened with prosecution for braiding hair
s Faith Carey; Canton, OH < Cherly Hosey; Youngstown, OH - Khadijah Fambro,; Dayton, OH

all threatened with prosecution for braiding hair

.

SALONS HAVE BEEN CLOSED IN :
« FLORIDA - MINNESOTA - VIRGINIA - ALABAMA - MISSISSIPPI - KANSAS -
NEW JERSEY  KENTUCKY - SOUTH CAROLINA - NEBRASKA - COLORADO

$100 $25

WE NEED YOUR DONATIONS AND SUPPORT [N FIGHTING BOARDS AND STATE LICENSING
AGENCIES ACROSS THE COUNTRY. FOR MORE INFO CALL $5

SEND ANY DONATIONS TO: The American Hairbraiders & Natural Haircare Association

(AHNHA) P.O. Box 9726; Washington, DC 20016 $50
(Donations will be used for lobbying efforts and attorneys fees to litigate in each State.)
$88
*Preserving our History and Economic Liberty* $3$

THANK YOU FOR YOUR SUPPORT AND SPREAD THE WORD




¢ Open Your Salons ® Open Your Schools
® Defy Cosmetology Laws
® Learn The Legislative Process & Politics to Make It Happen
® Preserve & Protect the Cultural Integrity of Our Haircare
° Stay Current on Issues About Braiders Across the Country

LR -2 -]

American Hairbraiders & Natural Haircare Association (AHNHA)
To Join call or write to:
ATINHA National Office P.O. Box 9726:; Washington, D.C. 20016-9726
202-723-5495 © 1-800-743-5495 Ext.11 ® e-mail: ahnha @acl.com




8 Taalth-Din Ugdoh
[ounder and executive
director of AHNHA, shown
with his wife, noted hoir-
care expert Paniela Ferrell,
says halrbraiders should
ot he leensed as cosmetol-
ogists because the school
training is “irrationol and
unreasonable.” Ugdah and
Ferrell are the praprietors
of Cornrows & Co. in
Washington, D.C.

2

T From Ferrell's book,
Where Beanty Touches
Me, published by Cornrows
& Co., o model is displayed
wearing the popular style
of individual hraids.

omen of color have been get-
ting their hair braided since
the beginning of time.

The hairbraiding business has
grown into such a lucrative enter-
prise that many hairbraiders have
stopped braiding hair in their homes
and have opened salons,

However, state cosmetology hoards
are requiring that hairbraiders go to
cosmelology school and then be tested
by the state before a license is issued
to them.

In effect, many hairbraiders be-
lieve they're forced to undertake an
elaborate, oftentimes unrelated, train-

m:m:..ci,wm:..mt_.:?.?:ZL.E.: pro-
cedure they've already been perform-
ing expertly for years.

These regulations have woven a
web of hairbraiders nationwide into
a furor over the requivement, caus-
ing many to wonder, Should hair-
braiders be licensed?

Essentially, state cosmetology
boards are saying any work per-
formed on a person’s hair for money
falls under the statutes of cosmetol-
ogy. Therefore, hairbraiders must
acquire a cosmetology license.
Taalib-Din Uqdah, founder and
> divector of the Ameriean
Hairbraiders & Natural Haircare
Association (AUNHA) in Washing-
ton; D.C., says hairbraiders should
not be licensed as cosmetologists
because the schooling necessary to
obtain the license hears no rational
relationship to what they do.

“The cosmetology schools don't
teach how to braid hair,” asserts
Ugdah, who made headlines four
years ago when his challenging of
D.C. regulations helped transform
cosmetology laws there to include
five separate licenses for the disci-
pline of braiding, twisting and lock-

ing hair, the first law of itg type in
the country. “For hairbraiders to at-
tend cosmetology school in order to
learn how to do manicures pedi-
cures, facials, thermal curling, ete

o3

makes no sense. There is no re-

ationship between requirements and

"

what they have to do.
Adds Uqdah, who, along with his
wife, noted hair-care specialist Pamela

cosmetology schools toach hairbraiders
things that they don't do,” servs Dane
Berliner_ an attorney representing four hair-
breidersweho have filed o lawsuil in Ohin,

Ferrell. owns Cornrows & Co. in
D.C., “The state is attempting

()
make a bov's suit fit a man. What
they have done is taken the existing
cosmetology law and tried to stretch
it to include those who braid, twist
and lock hair. No state has the right
to regulate a hairstyle. But the state
has a right to guarantee elients that,
any business establishment is clean
and sanitary.”

Two vears ago, Ugdah founded
AHNHA to support others in their
quest to change regulation laws, Cur-
rently the organization, ns a means
of fighting to challenge state cosme-
tology hoard vegulations, is support-
ing geveral hairhbraiders who have
filed Tawsuits in Ohio, California and
New York.

Dave Williamson, Ohio State Roard
ol Cosmelology executive dire

tor,

B8
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What do African-style
hairbraiders and stodgy
economists have in com-
. mon? More than you ever
might have imagined.
According to a coterie
of professors who teach
something called “public
T choice theory,” govern-
ment regulation is often used to restrict
competition and protect industries with
political clout. While many of these laws —
including health and safety standards, envi-
ronmental rules, and stringent licensing
requirements — are passed under the guise
of protecting the “public interest,” they can
also benefit special interests by erecting
barriers to entry into the marketplace.
ublic-choice theorists make their case
painstaking analytical rigor in obscure
academic journals. But some of the most
convincing teachers of this basic lesson in
law and economics don’t wear tweed and
don’t need textbook formulas to prove the
point. In urban neighborhoods and mnner-city
storefronts from Washington state to Wash-
ington, D.C., African-style hairbraiders are
battling the effects of restrictive business
regulations.
And they’re winning.
Take Taalib-Din Uqdah, owner of Corn-
rows, Co. in the District of Columbia.
Ugqdah’s tough course in the politics of
- regulation began four years ago when city
inspectors demanded that he obtain an
occupational license in cosmetology to run
his hair-braiding business. The license re-
quired a year of training in everything from
manicures to eyebrow arching at a cost of
thousands of dollars — but none of the
classes covered hairbraiding techniques and
other African styles.
“I don’t have any problem with govern-
_ ment wanting to protect public health and

MicH ELLE MALKIN / Times editorial columnist

Braiders’ protest breathes
life into textbook economics

* safety,” Uqdah explained to me last week.

“But the city’s code required me to go to an
expensive cosmetology school for a year and
learn chemical techniques and practices that
have nothing to do with what we do. Com-'
plying would have killed my company — and
pushed many other law-abiding minority
business owners underground.”

Ugdah is blunt when asked why the city
would crack down on hairbraiders: “We're
new, we're popular, we're a threat. Licens-
ing is a way for old-line cosmetologists to
squash a growing cottage industry of people
who are skilled in a cultural art form that’s
foreign to them.” ‘

Uqdah and his wife successfully chal-
lenged the city’s outdated cosmetology code
with legal help from the nonprofit Institute
for Justice based in D.C. As aresult, the D.C.

industry and allowed hairbraiders to obtain a
separate operating license with sensible
training requirements.

To spread the word, Ugdah founded the
American Hairbrai i

Care Association. One member in Memphis,

Tenn., pushed successfully for creation of a
“natural hair styling” license that requires
one-third the hours of instruction required
of cosmetologists. And in San Diego this
month, the association and the Institute for
Justice moved forward with a federal civil-
rights suit against the state cosmetology
board on behalf of African-American studies
professor and hairbraider JoAnne Cornwell.

‘Cornwell, who has been braiding hair
since she was a young girl, sees this as a
fight not only for the “economic liberty
rights of hairbraiders,” but for many other
working poor immigrants and minorities
struggling to enter the workforce. A victory
looks promising. Two weeks ago, federal
court judge Rudi Brewster rejected a motion
to dismiss the lawsuit. Observing that only 4

government deregulated the cosmetology

~e
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s

percent of the required curriculuif actually

- relates to health and safety — the state’s |

supposed “compelling interest” in regulat-
ing hairbraiding — Brewster concluded that
the rules place “an almost insurmountable-
barrier in front of anyone who seeks:to
practice African hair styling,” the effect: of
which “is to force African hair stylists out"of-
business in favor of mainstream hair stylists
and barbers.” . §

The case could have significant impact
here in Washington state, which has almost
identical state regulations covering hair-
braiders, including 1,600 hours of traditional
cosmetology classes. “I definitely think a lot
of my training was not relevant,” says Renee
Stewart, owner of Braids 4 Dayz in the
Rainier Valley. “We spent a lot of time
learning to straigliten hair and work with
chemicals. But I don’t use them. What's
worse is that none of the classes I took ever
addressed African hairstyles.”

Economist Milton Friedman wrote ‘in
Capitalism and Freedom, “In practice, the
considerations taken into account in deter-
mining who shall get a license often involve
matters that, so far as a layman can see, have i
no relation whatsoever to professional com-
petence.” el o

Shari Hamilton, owner of Sista’s United
of Styles in Seattle, says it better. “Théy
don'’t teach you nothing about nothing: I
think it's more of a money and power thing.”
Hamilton wishes she could have used some
of the money she “spent on useless training
to hire a few more employees instead.”
Straight up. e

Critics of welfare reform complain there
aren’t enough jobs to absorb new entrants
into the marketplace. But Ugdat

American H.

Care Association has a message for politi-

ci resident Cli :
“Open vour eyes! I alone could put 3,000

‘people to work if we got rid of all the insane
i ] l e from

arriers and rules th

n_on

3] ~

The message is easy to discount when
delivered by ivory-tower intellectuals — but
impossible to ignore when sounded by
small-business owners fighting for their
livelihoods, off the chalkboards, out of the
theoretical realm, in living color. =

~

Michelle Malkin’s column appears Tuesday on
editorial pages of The Times. Her e-mail addreéss
is: malkinl @ix.netcom.com.

+




there is a special grief felt by those who are forbidden to explore, forbidden to
teach and forbidden to question or to know. Dana ‘[sis’ Brantley knows this pain.

¢

Ms. Brantley says Monday. Oct. 13, is a day she will never forget. She went (o 2642
S. Beckley, as she had so many other mornings, and opened her “art gallery” where
she performs the ancient craft of hairbraiding,.

Ms. Brantley, 39, who operates the Institute of Ancestral Braiding, said two women
entered her shop around 5 p.m. wanting to have their hair braided

After a brief consultation, Ms. Brantley said one woman leaned over to her and whis-
pered in her ear, ‘I'm really an undercover officer with the Sheriff s Department, you're
under arrest.’

According to Ms. Brantley, immediately after the undercover detective’s confession as
many as seven officers stormed her business and took her into custody.

With tears in her eyes, Brantley recalled being handeuffed and driven to jail with sey-
eral of her clients watching

“I'was placed in the back of the police car while my clients watched,” she said. have
never been so embarrassed and humiliated in all my life.”

The mother of five, who has been braiding hair for more than 15 years said officers did-
n't recite her Miranda Rights before placing her in a police car and taking her 1o Lew
v says her day got worse.

Sterret Justice Center. Once there, Ms. Brantley s
“I was strip searched, fingerprinted, photographed and then placed in a holding cell with
I was being hand-

some reaily bad people,” said Ms. Brantley, “T just couldn’t belicve
cuffed and taken to jail like a common criminal for hairbraiding.”

This is not the first time the Oak Cliff braider has tangled with the State Cosmetology
Commission because of her staunch refusal to comply with its requirements.
;ncsscamA,v:._vﬁ.zzzms%;::::a ?.x.:::m_E:im::::..

Two years ago she w :
license. For the offenses Brantley said she was fined $600 and told to comply with the
commission’s requirements if she planned to continue bruiding.

Ms. Brantley said she paid one $100 fine, and was told by her lawyer that the other
charge and subsequent fine had been dropped.

She said she had no indication that she was wanted for failure to pay the fines when
arrested last month.

Brantley’s lawyer, Thelma Clardy says there was miscommunication between the cos-
metology commission and her client. Ms. Clardy said, “Those fines are still outstand-

ing, but there is a difference of opinion as to whether those fines are valid.”
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By Paul Shepard
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WASHINGTON - Debra Nutall
thought she was an American suc-
cess story when she turned her hair-

braiding skills into a business and

got off welfare two years ago.
Now the state cosmetology board
in Tennessee is trying to close down

her Memphis shop in a licensing dis- .

pute that some braiders see as part
of a broader battle over civil rights
and econoniic justice.

“They call us bootleg braiders in
the papers and it hurts,” Nutall said.
“We pay our taxes and make this as
professional as we cain. Would they
rather have me back on welfare?”

Nutall, who began braiding with
friends and neighbors 17 years ago,
is not alone. Around the country,

creators of African-styled hair de-
signs are trying to keep their craft

beyond the grasp of state licensing
boards.

“This is about money, race, poli-
tics, control, and power, all in that
order,” said Taalib-Din Abdul Ug-
dah, who runs a Washington salon
and heads the American Hair-
braiders & Natural Hair Care Asso-
ciation. “This is a fight for economic
liberty and freedom.” - :

The marriage of braids and black
hair is nothing new: Generations of
biack women in kitchens and on
front porches have twirled tangles
into orderly braids. But as the style’s
popularity booms, more braiders are
Jeaving home to set up shop.

And as braiders bring their busi-
ness out into the open, states are
pushing them to get cosmetology li-
censes that can require up to 2,100
hours of study, often on subjects
having little to do with braiding.

“Licensing is important to keep
our industry professional.” said Julie
Becker of the National Cosmetology
Association. “You're touching peo-
ple. They could have lice. With no
proper shampooing, you could
spread something.”

In this fight, the stylists have

, found allies ranging from members
- of the Congressional Black Caucus

to the Washington-based Institute
for Justice, a conservative legal
group better known for its opposi-
tion to affirmative action programs.
“Our interest is to recognize the
right to earn a living,” said Dana
Berliner, an institute lawyer. “It’s a
basic civil right.”

“Why should people be required
to ge to school for a year to learn
skills they won't use, like manicur-
ing, cutting, and giving perman-
ents?”

Statistics on the growing popu--

. said he had just three customers
| seeking the style when he opened his
i Washington salon in 1980 and now
- he has more than 2,000, Stylists offer

¢ a variety of braids, twists, and locks,
with some jobs taking six hours or
i longer. The styles require no chemi-
cal treatment beyond routine sham-
pooing and conditioning.
Ugdah said at least 14 members
. of his 500-member organization have
been prosecuted for operating with-
out a cosmetology license. And while
none of the shops has been closed for
- any length of time, he says it is time
~ for a showdown.
“We don't want people to acqui-
esce to a threat. This is a step in 2
- civil rights movement like refusing
to sit in the back of a bus.”

His troops include Faith Carey of
Canton, Ohio, who six months ago
opened Faithfully Yours braiding sa-
lon with her sister. On Aug. 12, her
dream of owning a own business col-
lided with regulatory reality.

- “A state cosmetology board in-
spector came in and while he was
looking at my vendor’s license, he

- said I needed a different license,”

Carey said. “He was basically obnox-
ious and talking loud. I had to call
the police to escort him out.”
Inspeetors returned two weeks
later, and Carey closed the shop. She
has since reopened while the city
prosecutor weighs whether to file

shavane

Rules on braiding vary widely
from state to state.

Braiders do not need any kind of
cosmetology license in Maryland. In
California, where braiders filed suit
in federal court in January, they
need a cosmetology leense requiring
1,600 hours of study. Tennessee last
year began offering a compromise
“natural hair stylist” license requir-
ing 300 hours of study.

“Our concern is the health and
safety of the public,” said Diane
Watson, a spokeswoman for the Ten-
nessee Board of Cosmetology. “We
want people to follow sanitary mea-
sures.”

Nutall, for one, is resisting.

“I've been doing this long before
they even knew what a braid was,”
she said. “What can they show me?
Now that I'm making money at this,
they just want their cut.”

Licensed beautician Wanda Otto
and four licensed helpers can teach

* braiding-at the Plaza Beauty School

in Memphis. But they do not. No one
has taken the course in the 18
months since Memphis passed the
300-hour regulation.

“People figure why get a license
if I can braid in my kitchen without a
license,” she said. “It isn't fair to us
who pay for-licensing.”
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Good morning Mr. Chairman, members of the Assembly

Committee on Consumer Affairs, their staffs, members of the
Barbering and Cosmetology Examining Board and those members of
the general public, bearing witness to these proceedings. I am
Taalib-Din Uqdah, founder, president, and executive director of the
American Hairbraiders & Natural Haircare Association (AHNHA). We
are a three (3) year old non-profit 3,000 member trade association,
specifically formed to protect the business interest of those persons
engaged in the cultural practice and time honored ancient tradition
of African style braiding, twisting, locking and natural haircare, as
we define it. We set standards of practice, codes of conduct and
ethical principals of practice for our industry. We develop test and
testing procedures, accredit and certify the best in our industry and
support efforts of technological advancement through various
projects of research and development.

We unequivocally and without hesitation support Senator Gwen
Moore's bill to exempt hairbraiders from Wisconsin's present
Cosmetology Act.

Passage of this bill would allow the great state of Wisconsin to
join the great states of Maryland and Michigan in leading the charge
in exempting its citizens from their respective state's cosmetology
laws. It saves this great state the embarrassment, expense and
publicity of law suits as we have filed in California, Ohio, New York
and Texas or the continual failures being experienced by states like
Tennessee, Florida, again Texas, and New York, or the District of
Columbia, where braiding licenses have been established, but schools,
test and/or testing procedures, rules or other related requirements
are sorely lacking, non-existent, or, after 5 years, yet to be
established.
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Wisconsin should no more be involved in micro-managing
hairstyles for the state than it is in determining the best ingredients
to be used in preparing food in a restaurant.

By example, the state offers its citizenry reasonable assurances
that any and all restaurants and carry-outs in the state have been
inspected for public health, safety, sanitation and hygiene. That all
food is stored and cooked at a proper temperature, that the
employees have washed their hands after coming from offices of
nature. What the state does not guarantee them is that the food is
going to be good; that the tomatoes in their salad will be sliced and
not diced. It is not the state's business to micro-manage the food
industry; why do it in the hair industry?

AHNHA opposes any attempts to license and/or regulate the
cultural art form of African style hairbraiding in the United States.
We will vigorously defend any attempt on the part of the
cosmetology cartel to regulate our cultural and traditional art form.

Unlike traditional cosmetology, hair braiding, twisting, locking,
and chemical-free haircare; is part of the cultural fabric and integrity
of a 5,000 year old art form and tradition amongst the African-
American community. It was brought to this country from Africa
under adverse conditions, (slavery); and to this day, remains the only
link to our cultural identity that survived the middle passage.

African style hair braiding is a tradition within the African-
American community; exempt from any licensure. States can no
more license cornrowing, twisting, braiding or locking, than it can
license religion; it is a part of the very fabric of who we are in
America and our historical place in the world.

By example, within the Hasidic Jewish community, the women
shave their heads bald and then wear wigs; the men have, what is
more commonly termed, "ear locks" protruding from their hats or
other religious head coverings. The shaving of the heads or the
formation of the ear locks is not a service offered in the traditional
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barbershop or hairstyling salon, but a service provided by various
persons within the confines of their own homes, in their own
communities within the confines of their own cultural and spiritual
experience. They don't go outside of their neighborhoods to
advertise to others that they offer this service, nor do others come to
them to have this service performed. It is something that is
uniquely a part of their traditional experience.

Within the entire Jewish community, their exist a male person,
known as a "moile," whose function it is, to circumcise the penis of
young Jewish boys by a certain age. This is a function that is
performed in the confines of their own homes, in their own
communities, amongst their own kind. They do not go outside of
their communities or their religious orders to offer these services to
anyone else. To our knowledge, these individuals are not licensed in
any state.

Juxtaposed these two Jewish experiences to African style braiding
within the African and African-American community and the same
exact scenarios exist. Braiding, twisting and locking are services
usually and tradltlonally provided within the confines of the
practitioners home, within their own communities amongst their own
kind. They don't go out and advertise to any other group or race of
people to have this service performed, nor do other people seek
them out for that service, yet we want to license African style
hairbraiders, but not others who are providing other hairstyling
services or medical procedures.

Further, any attempt to regulate African style braiding does not
come from any complaints by citizens, but from a cosmetology cartel
made up of salon and school owners who are predisposed to control,
manipulate and determine the economic power and destiny, or lack
thereof, of African-American people, in general, women in particular;
by controlling their means of earning a living.

This issue is simply about money, race, control, power and
politics.
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I would not be testifying before you today if the traditional
barber and cosmetology industry were able to meet consumer
demand for what is fast becoming the hairstyle of choice amongst
African and African-American people; that's the money.

Traditional barber and cosmetology salons are loosing hundreds
of thousands of dollars daily, to an industry that is not a part of
traditional cosmetology. African style braiding techniques are not
taught in your traditional schools anywhere in the United States. In
an attempt to thwart the growth of this cottage industry,
cosmetologist and barbers have joined forces; in a feeble attempt to
control the braiding industry by pushing for licensing in their
schools, under their tutelage and to their benefit, even though they
don't teach it; nor or they aware of any books on the subject,
supported by their traditional publishing houses.

Cornrows, braids, twist, locks and chemical-free hairstyling is
uniquely African. Any association test identifying objects like sushi,
spaghetti, rice, etc. would solicit responses of Japan, Italy, China,
perhaps Mexico respectively; but if I showed you a picture of a
cornrowed, braided, twisted or locked hairstyle and put no face to it,
you'd automatically think African or African-American.

This association, (cornrows, braids, twist and locks), is uniquely a
part of one particular race of people; a non-white race of people, and
is now considered to be a threat to traditional cosmetology in this
country in general and the global cosmetic manufacturers industry in
particular. They create, promote, and sell a eurocentric version of
haircare for the world; while sucking-up the African-American
community right along with them, who also provide Euro inspired
hairstyles and services for African-American women.

The barber and cosmetology commissions in this country,

including the state of Wisconsin are controlled and manipulated by
the local chapters of the National Cosmetology Association (NCA),

their partners, the National Interstate Council of State Boards of
Cosmetology (NIC), and the National Cosmetology School Association,
whose formations were all facilitated by the NCA during the early
history of cosmetology in America.
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These control dramas play themselves out at hearings like this
one and the preliminary jockeying that takes place during the
formulating stages of any legislation where these boards will lie,
deceive, create smoke screens, make false claims and accusations; all
in an attempt to convince legislative committees, like this one, that
we need to control the outbreak of lice and the spread of other
unsanitary diseases and bacteriology throughout the state; that
practitioners in the field need to be able to assure their customers of
high quality and efficient services and some other malarkey about
protecting public health and safety.

In desperation, they will claim that braiders are performing
services that they can't prove they are doing, (i.e. relaxing, coloring
or gluing hair) or in the most extreme of cases they (the Michigan
Cosmetology Association and the Michigan School Cosmetology
Association) have accused braiding salons of being havens of drug
activity or tax scoundrels, earning thousands of dollars, but not

paymg taxes.

But wzlth relationship to this issue in partlcular what they don t
tell you is that the outbreak of diseases like lice, is primarily, if not
exclusively relegated to the white community in general, children
and their caretakers in particular; and that it is lacking or non-
existent in the African American community. That the application of
a chemical relaxer, (sodium hydroxide), which is the hairstyle of
choice within the African-American community would instantly rid
any African-American child of a lice infestation; but they won't tell
you that. They won't tell you that they are not, by law, allowed to
treat any of these diseases, but make referrals to professional
medical providers only.

They won't tell you that they have never received any complaints
from Wisconsin citizens about unsanitary braiding practices, because
there are none, or that most, if not all of the complaints that they've
ever gotten have been against licensed practitioners only.
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They won't tell you that the cosmetology instruction and their
schools are racist to the core. That white students learn how to do
white hair and black students learn how to do black hair. That
cosmetology students throughout the state learn that black hair is
coarse, unmanageable and hard to comb; some books even call it
"terminal" and describe it as "over curly;" as in "over done" or "over
cooked;" all negative connotations to describe African and African-
American textures of hair.

They won't tell you that the state board practical examination
which includes the state board haircut requires you to bring in a
model whose hair is naturally straight or chemically straightened; for
to bring in a model with a kinky texture of hair, the cut can be
performed, but the curl pattern they look for on the 45 degree angle
in order to receive a passing score is different on straight hair than it
is on kinky hair.

They won't tell you that licensing is unnecessary; that any non-
license holder, including every member of this committee, can
purchase the same products, equipment, tools and supplies from any
beauty supply store or the health and beauty aids section of any
drug, department, or grocery store in the state and perform the same
services that others spend thousands of dollars and countless
number of hours trying to learn, just to receive a license.

They won't tell you that the failure rate amongst students taking
the cosmetology examinations are well above 50% nationwide; over
60% in the state of Wisconsin. That the test are purposely designed
to keep the failure rates high in order to keep the number of licensed
practitioners low. This ploy keeps prices for services artificially
inflated.

All they want to testify too is that if you want to do anything in
this state relative to hair, skin or nails, you must have a cosmetology
or barber's license. They will deceive this committee, as others have
done in other states, by claiming to teach braids in the schools or that
they appear in their textbooks, when in fact, those instructions are
not the African style cornrows or braids we are referring to in our
testimony today or the pictures we have provided for you. They'll
tell you that the law is the law.
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The law is the law. The law in this country dictated that Negroes
ride in the backs of buses, that they live in certain neighborhoods
and attend certain schools; that they enter public and private
facilities by the rear; that was the law.

In 1816 Thomas Jefferson once wfote to a friend in Paris, saying,

(that he was) " ... not an advocate for frequent changes in laws . . . but laws
and institutions must go hand in hand with the progress of the human mind.
As that becomes more developed, more enlightened, as new discoveries are
made, new truths discovered and manners and opinions change, with the
change of circumstances, institutions must advance also to keep pace with the
times. (For if not), we might as well require a man to wear the coat which
fit(ted) him when he was a boy ... "

Historically, seventy-five years ago, in this country, it was against
the law for anyone to touch the hair of another person without first
having obtained a barber's license.

After the passage of the 19th Amendment, the woman's suffrage
act (1921); white women in this country were given the right to vote.
Simultaneous to this right, they also wanted other male dominated
institutions to include them, including the right to be able to cut and
style hair; without first having to obtain a barber's license.

Barber's, including those in Wisconsin opposed such boldness and
fought with these women to oppose any legislation creating a
separate license or exemption. Hairdressers (as they were known
then) were arrested, fined, and had their shops closed. Laws were
passed in nearly every state requiring hairdressers to study and
train for barber's licenses before doing hair in their respective state,
but only men were allowed in barber schools.

By 1923 the newly formed National Hairdressers Association
(now the NCA) held a convention in New York, where a resolution
was unanimously passed for their members to openly defy any law
which required them to first obtain a barber's license before
touching the hair of another person. By 1927, 18 states offered
separate licenses for cosmetology.
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By the 1930's the National Hairdressers and Cosmetology Association
(NCA) had convinced then President Franklin D. Roosevelt if he would
make them a part of his "new deal" program, that they would
guarantee him to put women back to work in the field of
hairdressing and cosmetology. On June 7, 1938, the Congress of the
United States passed a cosmetology Act for the District of Columbia
which was adopted in one form or another by the remaining 36 of 48
states in this country at that time.

No where in the history of this development were the African-
American hairstylist included. In fact, this country's first self-made
millionaire, Madame CJ Walker, a black woman, made her millions
between 1911 and 1919; never had a cosmetology or hairdressers
license of any kind, and she made millions of dollars, up to her death
in hair and haircare products.

She purchased schools, salons, and movie theaters. She published
books, built and owned factories, warehouses and single handedly
funded the NAACP's anti-lynching program. Madam C]J Walker never
had a 11cense

The politics of braids and natural hair will pit black and white
legislators and their constituencies against each other. Barbers and
cosmetologist against braiders and locticians. It divides blacks who
wear braids and natural hairstyles associated with Africa against
blacks who wear chemically treated hairstyles and geometric cuts
associated with Europe against each other. Manufacturers,
environmentalist, corporate America, even the armed services and
local police departments, weigh-in on this debate somewhere. The
power, goes to the victor. '

Our position is simply this, no state, including the great state of
Wisconsin, has any jurisdiction over cornrowing, braiding, twisting,
locking or natural haircare, nor their establishments, beyond the
general business license requirement for any state. And other than
being persuaded to stifle any competition to the traditional
cosmetology industry, has gone far beyond its public health and
safety edict.
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Bottom line ---- Senate Bill #421, as proposed, will create jobs,
increase revenue, business and commerce for this country in general,
and this state in particular. It is environmentally safe; we use no
harsh chemicals or caustic substances, and it continues to protect the
cultural integrity of an art form; while restoring-a foot hold to entry
level entrepreneurship with a direct tie-in to welfare reform. This
proposal will put people to work, or back to work, and not set up
entry level barriers to economic freedom.

This is all new information that we will share with the world, on
our terms and with those who care to learn it, when and if we care to
teach it to those outside of our cultural circle. It is not to be
postulatized by state boards and commissions nor bastardized,
homogenized or raped by a cosmetology cartel that wants to claim
and conquer everything as its own, as though just discovered. It will
not be tolerated.

We will continue to urge our membership to openly defy any law
which bares no rational or reasonable relationship to what we do as
natural haircare providers and protect them with any and all means
available to us.

In closing I ask you two simple questions; how does the Wisconsin
General Assembly create a license for something that cosmetology
schools in the state don't teach?; and to those schools, school owners,
and educators, I ask, how do you teach, what you don't know?

Thank you for this opportunity to have our voices heard on this
issue. I can make myself available to answer any questions that this
honorable committee may have of me. Thank you
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AMERICAN HARBRAIDERS & NATURAL HAIRCARE
A SSOCIATION

The American Hairbraiders and Natural Haircare Association (AHNHA) is mandated
to protect the constitutional and economic interest of African style hairbraiders, locticians
and natural hair stylists around the country from the imposition of Jim Crow era state
laws which prevent those practitioners from exercising their rights as American citizens;
to pursue a livelihood, free from over burdensome government regulation.

We are chartered to work towards the abandonment or exclusion of our membership
from the present cosmetology licensing schemes, misapplied state laws, and arbitrary and
capricious rules and regulations, established by state governments to protect the interest
of the current license holders only; to the exclusion of the African style hairbraiders.

AHNHA finds that the present cosmetology schemes are woefully inadequate and fail
to protect the interest of the general public it purports to serve. However, AHNHA will
support, to a limited degree, passage of legislation favorable to the inclusion of
hairbraiding and natural haircare within the overall cosmetology scheme as a specialty,
limited, or separate license program and all of its institutional disciplines; including the
inclusion of a professmna} hairbraider on each state's board of cosmetology, if such a

al is limited ues of pul alth 3 : 1

AHNHA prefers the dismantling of the present cosmetology system in favor of
implementing its own programs, certification and accreditation processes, course
curriculums, test and testing procedures and standards of public health and safety. It
views the legislative process supportive of hairbraiding as a reasonable alternative to
dismantling the present system. The mere inclusion of the word hairbraiding within the
definition of cosmetology is unacceptable

The pnmary functions of AHNHA are to:

(1) Protect the constitutional and economic interest of hairbraiders,

locticians and natural hairstylists.

(2) Strengthen and enforce health and sémitation rules.

(3) Develop programs to foster better teaching techniques.

(4) Accredit and certify professionals and their establishments.

(5) Develop curriculums for hairbraiding and natural hair care.

(6) Develop test and testing procedures, data, experiments and results.

(7) Promote braiding and natural haircare as a technical profession.
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PLEASE BE ADVISED:

THE AMERICAN HAIRBRAIDERS & NATURAL
HAIRCARE ASSOCIATION IS A NATIONAL ORGANIZATION
WITH MEMBERS OR AFFILIATES IN ALL FIFTY (50)
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THESE NEXT PAGES MAY NOT APPLY TO YOUR
JURISDICTION.
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AHNHA Issues and Concerns

1. Cosmetology disciplines are not properly regulated, consumers are
not properly protected. Subject to heavy examination and training
requirements which are unrelated to consumer health and safety.

2. Heavy licensing and regulations impose an improper entry level
barrier to the general practice of cosmetology, hair braiding in particular;
without offering significant consumer protections. No correlation between
health and safety or assurances of proficiency in minimum standards of
practice within the related field.

3. No recognized curriculum, course instruction, examination, test,
testing procedures or textbook for hairbraiders. Successful performance of
exam for other disciplines does not qualify student/applicant to be successful
practitioner within the practice of hairbraiding or other disciplines. Present
curriculums only prepares the student/applicant for an examination.

4. Cosmetology procedures likely to entail hazards are not covered in
the practical examination and are not emphasized on the written exam.

5. State boards administer exams and monitor unlicensed activity
only.

6. Burdensome, over-regulated, entry level barriers are counter-
productive. Unlicensed activity is encouraged by more rules and
regulations.

7. No mechanism, in the face of fiscal concerns, for routine
inspections of facilities. State boards are unaware of unlicensed activity or
sanitation problems unless there is a complaint.
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8. Regulating the most minute operations of facilities is not the
function of government. No vested interest in requiring, (by example), the
number of shampoo bowls or the physical layout of a facility.

9. Laws, rules, regulations or boards have no relevancy to protection
nor do they regulate matters of public health and safety. Neither offers
assurances of minimum standards of proficiency nor ensures competence in
acceptable cosmetology practices.

10. Cosmetology industry is suffering due to the availability of
products used in salons which are the same products sold over the counter.

11. Governments have no interest in determining the proficiency of a
practitioner. Proficiency is subjective and should not be a matter of law.

12. Consumers not protected against practitioners who have already
been associated with unlicensed activity or injury.

13. No evidence that unlicensed operations have resulted in more
complaints or safety concerns than those with licenses.

14. State budgets lack the adequate resources to process, investigate
and prosecute unlicensed activity based on consumer complaints. Further,
most state boards lack the authority to impose appropriate sanctions or to
order sufficient relief to the consumer.

15. Continual decline in test scores for students of cosmetology and
barbering. Higher than average failure rate amongst instructors taking
licensing examination.

16. Unlicensed instructors within the schools.
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AMERICAN HAIRBRAIDERS & NATURAL HAIRCARE
A SSOCIATION

AHNHA Recommendations

1. Replace compulsory formal training, license and examination
disciplines of cosmetology with accreditation and/or certification program.

2. Elimination of mandatory school requirements for all disciplines.
**Note** (This would not facilitate the elimination of schools. Students may still want to attend
recognized schools of training and salon owners may want to hire school graduates only.)

3. Certification process for the manager or owner. Administration of
exam on sanitation practices, chemical hazards or dangerous or potentially
harmful procedures, hair and scalp disorders.

4. All facilities be required to have licensed owners or managers
responsible for the sanitation and safety of their business establishment.

5. Security bond to ensure ample compensation for injured customers.
6. Complaints and enforcement shifted away from the boards.
7. All facilities subject to unannounced sanitation inspections.

8. Advisory guidelines on educational facilities. Latitude to
experiment with different curriculums and methods of operation. Students,
faculty and trade organizations would establish and set criteria.

9. More apprenticeship training programs, private learning from text
and short courses in disciplined related techniques.

10. Establishment of certification and re-certification process for
students and practicing professionals who complete approved courses.

11. Students, apprentices and practitioners who wish to perform more
difficult or potentially harmful procedures required to pass a more intense
course curriculum directly related to that study as a condition of
employment.

12. Conspicuous notice prominently displayed directing consumers
where and to whom to complain about sanitation problems or injury.



AHNHA MEMBERS
MOST FREQUENTLY ASKED QUESTIONS?

1. What is AHNHA and what does it do?

AHNHA is the American Hairbraiders & Natural Haircare Association. It is a non-profit
trade association formed to enhance and protect the business, educational, training and future
interest of hairbraiders, locticians, twisters and natural hair stylist in the United States and

their territories.
2. Who makes up the AHNHA membership?

AHNHA's membership is primarily made up of persons who braid, twist, lock or
otherwise care for hair without the use of harmful chemical agents. AHNHA members are
instructors, masters or novices of these techniques at different stages of their own personal
development. They perform their services out of their homes, studios, licensed and
unlicensed salons, booth rentals, colleges and universities or provide on-sight home visits to
their clientele. Their secondary memberships are that of industry related professionals and
general supporters, often the customers of our members or other business related entities,
who support the goals and objectives of AHNHA.

3. I live outside the United States and their territories; can AHNHA help me?

Yes. AHNHA can help you form chapters in foreign countries with affiliation to our
national organization in the United States. Write to:
AHNHA
c/o Taalib-Din Uqdah
5401 - 14th Street, N.-W.
Washington, D.C. 20011

4. 1 braid hair at home, am I eligible to be a member of AHNHA?

Yes, AHNHA makes no real distinctions between a home-based braider, one who works
out of someone else's salon or their own. Our mandate is to protect the interest of braiders,
twisters, locticians and natural hair stylist wherever we find them.

5. I'm having problems now, but I'm not a member of AHNHA; can you help
me?

Yes. Our mandate is to protect those persons involved in our industry, not just our
membership. After we have counseled you on your problem, if you require our further input
you will need to become a member, but not for our initial contact and assistance.

6. Can I form a chapter of AHNHA in the United States; how?

Yes. AHNHA presently requires a dues paying membership of at least eight (8) active
members, three (3) to serve as officers of the organization; a president, secretary and
treasurer, duly elected according to AHNHA by-laws or by-laws approved by AHNHA.

Affiliates collect their own dues; raise, keep and spend their own money; hold no fewer
than four meetings per year (with reports to the national) and sponsor or co-sponsor, on a
continual basis, educational seminars, lectures, conventions or awareness campaign's.

There is a national affiliation membership fee presently set between three hundred
(8$300.00) dollars and one thousand ($1,000.00), bi-annually (once every two years).
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7. Can there be more than one AHNHA affiliate per city or state?

Yes. While AHNHA would encourage the formation of one affiliate per state, it may not
be possible. We encourage any group of eight or more practitioners and supporters to come
together and form your own association and apply for membership as an AHNHA affiliate.

You collect, spend and control your own dues; hold your own meetings and make your
own decisions. Affiliation can provide you with guidance, protection and strength in

numbers.

8. Everything is braids, braids, braids; I am a loctician, I don't braid hair,
why should I join AHNHA?

AHNHA considers all forms of chemical-free hairstyling, including locking, to be a part of
its mandated formation and protections. The association was named, not to the exclusion of
locticians, but to cover those areas in the entire chemical-free hairstyling community.

Locking has, at its base, a traditional braid, twist or roll technique. It is also, no doubt,
considered by many to be the ultimate in natural haircare. Our generic use of the words
braiding, braider, hair braiding, hair braider, cornrowing, their schools, salons, etc. also
includes, locks, locticians and their schools, salons, customers and colleagues. So when we
speak of one, we are including any and all forms of chemical-free hairstyling and natural hair
care. Whenever time and/or space permit we include all the disciplines of our industry.

9. How can I open a salon in my city that offers nothing but chemical-free
hairstyling services?

In most states, touching hair without a cosmetology license is considered to be illegal, with
fines and penalties for punishment meted out by boards of cosmetology or state attorney
generals'.

However, AHNHA has reviewed most, if not all, state cosmetology requirements and find
no applicability to those laws with relationship to African style braiding, twisting, locking,
wrapping or any form of hairstyling where chemicals are not used. :

Further, we have determined that most, if not all, state's cosmetology laws give board's
and state agencies jurisdiction over license holders only. If you don't have a salon license or
cosmetology license, they have no jurisdiction over you; so don't get one.

We have changed laws in three states, favorable to all in our profession, sued or are suing

three others with five others on the horizon. AHNHA has kept at least 14 other salons
functioning at full capacity in open defiance of each state's cosmetology law and encourages
you to adopt its formula, for effecting change in your state, while continuing to make money.

DO NOT attempt any of these following procedures without full consultation with
AHNHA, in order to ascertain the most minute details. The following information is enough
to get you started, but more is required to sustain you and your operation. You will need our
support and expertise. :

The alphabetical information below has been tried, tested and succeeded in 14 states. To
open a salon in your state without a cosmetology license you must:

(A) If you don't already know, contact your state's general assembly office or your local
library and request your state's senator and representative for where you live,
or if you own your own business, where its located. If you don't know the
number to your state's general assembly, call AHNHA's national office and we'll provide it
for you. You want their name, title, term of office, party affiliation, telephone numbers at
their local office and state capitol office, fax numbers for both, toll free number and/or e-mail
addresses, if available. In addition, inquire about the dates of your state's
legislative session, when bills are introduced and deadline dates.

(B) From the general assembly office or your state's representative office's find out the
name and chairperson of the committee, their phone and fax numbers, addresses for
correspondence and mailing list info in which all cosmetology bills would be heard.
Remember, there is a committee in the senate and one in the house.
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(C) Determine what licensing department has jurisdiction owver
cosmetology in your state. Write or call them and request to receive a copy of
your state's cosmetology law and the rules, Ask if there are separate rules for
schools or are they all in the same document. If it is not made available to you in what you
think is a timely manner, visit your local library or a university law library and request the
same information; make copies and keep for your records. Write or call AHNHA, if you fail
to obtain this information as described above, and we'll obtain it for you. (There is a small
fee required for AHNHA copying or obtaining the information for you).

(D) Find out your state's licensing requirements for opening any business
in the state. Most state's require a general business, vending, or occupancy
permit/license. DO NOT mention that you will be doing any kind of hair; this is a red flag
and will send you straight to your state's board of cosmetology.

When you have found a location, apply for your general business license or occupancy
permit. If the application question request type of business, write "art gallery".

(E) Register with your state's finance and revenue office, by obtaining a state
tax number. Call AHNHA for your state's local tax office number if you don't know it. As
a separate matter and for a different number, contact the Internal Revenue Service
(IRS) and request a form SS-4. This is an application for an Employers
Identification Number. You may contact your local IRS office, if available or call
1-800-829-1040 and request the form be mailed to you. AHNHA may have these forms
available in their national office to send to per your request. They are free to members.

(F) Follow your state's laws with relationship to sanitation and hygiene as
they may relate to your salon. Do not concern yourself with those portions of
cosmetology sanitation rules which have no applicability to braiding, twisting, or locking
salons. Make sure the floors are clean, the walls are painted, that there is ample lighting and
ventilation. Barbicide jars with the proper sanitation solutions should be present at all
stations. A utility sink, other than a mop sink, shampoo bowl, or hand sink should be
installed to clean combs and other tools which may require sanitizing. Bathrooms should be
clean, trash cans lined and a commercial trash hauler hired to remove trash on a regular basis.
Written general sanitation rules are available from AHNHA as per your request.

(G) Braid, twist, lock and do hair until you get tired. Remember, state board's of
cosmetology have jurisdiction over license holders only. So don't waste your time or money
getting a license that is not applicable to what you do. You are not in violation of any law

that does not apply to what you do.
10. There is a state inspector standing at my door, what do I do?

Request to see their identification; not a business card, but official state identification
stating his office, affiliation and name. Inquire as to their reason for the visit. Do not allow
them to walk around your salon, ask questions of your customers or employees, use the
restroom or touch anything on your desk, walls or tables.

Ask them to leave and not come back until they have a search warrant. That is your legal
right. This is not to say that they can't get one, but it will specify what they are looking for,
and where. If they are persistent, call the police and have them removed. If you have no
license to produce, they have no jurisdiction in your establishment. If you have an intercom
system on your entrance door, refuse to let them in; that is your right, exercise it.

Do not sign anything; and, in as much as possible do not allow them to copy down or take
any names, business cards, information or anything from your business, not authorized by
you; call the police and tell them you want someone removed from your establishment who
refuses to leave; that they are harassing you and/or your customers and that you've asked
them to leave and they have refused. Do not leave the inspector alone at any time.

Apologize to your customers for the inconvenience and request that they do their best to
ignore the inspector, but witness their actions.

AHNHA members can call us immediately for on the spot advice and contact with an
attorney; an emergency number can be provided as per members request.
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11. The board of cosmetology has written me about complaints from
licensed cosmetologist who are concerned about my not having a salon or
cosmetology license, or have invited me down to discuss "the situation",

what do I do?

For the most part ignore them. Forward AHNHA a copy of the letter immediately. Do
not respond to any complaints verbal or written. For you to respond in any manner gives
the appearance of you recognizing that they have jurisdiction over what you do, and you
don't even want the hint of recognizing any authority by the board over braiding, even if
they say they do. The burden of proof is on them, not you. Don't give them ammunitio
that they can later use against you. :

12. I have a cosmetology license and my salon is licensed, can I hire
unlicensed braiders?

The general answer to that question is no. Your submission to your state’s cosmetology
laws, rules and regulations precludes you from employing unlicensed persons in any
capacity. ;

However, review your state's requirements for apprenticeship licenses. You may, under
law, be able to bring in qualified braiders as apprentices to circumvent this requirement.
Review the documents with AHNHA officials to determine a strategy.

13. I've opened a braiding, twisting and locking salon and want to offer
more traditional cosmetology services, but no chemicals, what do I do?

AHNHA's position is extended to all forms of chemical-free hairstyling. However,
some services, i.e. press and curl, blow dry and curl, wet sets, etc. may require a licensed
stylist, if you have not been properly trained. AHNHA recommends you stick to offering
services which you or your staff are qualified to do, while you seek additional training from
qualified instructors offering certified courses. Many licensed individuals offer courses
awarding certificates upon completion, that will provide you with basic competency.

Services such as manicures and pedicures can only be done by practitioners, licensed in
those fields. To date, we have seen no prohibition against any licensed person working in
an (unlicensed) braiding salon. That practitioners license is not in jeopardy, because your
braiding salon may or may not have a license. Repeated instances of your salons
unlicensed activity with a licensed person on the premises may be a test to the board and the
state, but to date no such challenge has taken place.

However, it is our continued recommendation, at this time, that you do not get a salon
license of any kind. Once you do, you have submitted to the jurisdiction of the board.
Further, AHNHA can only protect you for violations of unlicensed activity only. If your
are violated for unsanitary conditions, we have no jurisdiction or controlling authority over

such matters.
14. I work at home, how can I protect myself?

(A) Many states offer separate requirements for home based businesses; find out your
state's requirements for an art gallery in your home. Find out if your home and its location
meet the requirements for any home based business.

(B) Find a separate area in your home, a basement, den or preferably a separate room
where you will perform your services. Follow the same sanitation rules required in a salon.
Make sure you have the proper sanitation equipment, barbicide jars and solution, clean
utensils, clean floors, painted walls, ample lighting and ventilation, etc. (See Answer 9F).

(C) Working out of your home part-time or in violation of home based business
ordinances may preclude you from advertising, as you would do, if you had a store front.
Make sure your customers are mindful of your neighbors parking needs and to respect other
property. No littering, loud music, boisterous talk or loitering are good starters.
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15. How do I go about getting a braiders / natural haircare license
exemption in my state?

Contact AHNHA's national office for more information on identifying bill sponsors,
(someone to introduce your proposal), model bills and legislation, the process and
procedure. You should already have the name and corresponding information of your state
senator and representative, committee information, and legislative open and close dates, (see
answer #9A-C). AHNHA will help you organize your local and state community, identify a
bill co-sponsor, contact the governor's office, write local, state and national editorials,
request air time for dialogue and debates on the issue, attend all public hearings, offer expert
testimony, and in general, assure passage of favorable legislation to our position.

16. Why does AHNHA push for cosmetology license exemption for those of
us involved in this industry?

(A) The same rules and regulations don't apply. Present members of state boards of
cosmetology, licensing and governmental agencies are ill equipped and ill advised to deal
with all of the nuances associated with braiding, twisting, locking and chemical-free
hairstyling; their schools, and/or salons. There knowledge base is limited to what they
know of traditional cosmetology. Bringing in a chemical free hairstylist will not offer a
solution, if that person has no knowledge as to the inner workings of boards and
commissions, their function, process and procedures, and they're outnumbered.

(B) No state has the right to license a cultural art form. Hairbraiding, twisting and
locking is a part of African culture and tradition. You can no more license braiding, twisting
and locking, than you can license religion.

(C) The purpose of any law and/or state regulatory agency is to protect the interest of its
citizens as it relates to public health and safety. Training, testing and licensing an individual
on proper hairstyling methods, even braiding, twisting or locking is irrelevant; it has
nothing to do with protecting public health and safety. As a result, AHNHA recommends
the licensing of salons and the salon owners, and not the practitioners. (However, as a
matter of strategy, when demanding exemption, do not concede to salon and salon owner
licnesure until you have exhausted all your efforts in seeking a total exemption.) Salons
could be inspected for sanitation and hygiene. License the salon only, but leave the braider
alone. Braiders will train under the best. They will go for additional classes and
instruction; anyplace they know they can improve their skills. Customers will select the best
operator for their service; they don't need the state dictating who's good and who's not.

17. Why has AHNHA taken a position that cosmetology licenses are not
necessary for braiders, locticians and natural haircare providers?

(A) You can never be in violation of a law that doesn't cover what it is you do. Because
the state does not have a law that governs hairbraiding, twisting and locking, it does not
make you wrong because you practice those techniques.

(B) No licensed school of cosmetology teaches an African style braiding curriculum nor
is it inclusive of the traditional cosmetology curriculums. Further, what if you are a
loctician, that is all you choose to do is service, care and repair locks, why should you even
be forced to comply with a curriculum for braids, when that is not your desired area of
expertise?

(C) The state board would never approve your braid curriculum. Obtaining the highest
license most states offer in the field of cosmetology, (instructors), would not allow you to
teach an exclusive braid curriculum. It may not allow you to offer a cosmetology
curriculum inclusive of natural haircare techniques approved by a state board of
cosmetology. )

(D) Braiding, twisting and locking are uniquely African inspired works of art and part of
the cultural integrity of a particular group of people. AHNHA does not support any attémpt
on the part of state controlled licensure to include this art form and cultural tradition as a part
of traditional cosmetology. We wish to maintain and control our own form of haircare.
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(E) Traditional schools of cosmetology, regardless of the racial make-up, do not teach the
proper care, maintenance and styling options for kinky, nappy hair textures, without the use
of foreign chemical agents, pressing or relaxing.

(F) The inequities which exist from state-to state with relationship to all license categories
as compared to braiding is unbalanced and senseless. For example, New York requires less
than 150 hours training for an emergency medical technician (paramedics) or 16 hours for a
demolition license, (a person who blows up buildings); but presently, the state requires a
braider, loctician or natural haircare provider to go to school for 900 hours. Other states have
licenses for time keepers at sporting events, fence post diggers and event ticket takers.

18. My state board of cosmetology says licensing is necessary to protect
public health and safety, how do I refute those concerns?

The protections of public health and safety may be accomplished, simply by licensing the
salon and the salon owner only. It is not necessary to regulate the stylist as a means of
regulating the hairstyle. :

AHNHA can support the inspection of salons for cleanliness and hygiene. Require
consumer protections against salon owners for their negligence. Require reasonable surety
bonds for salons and schools to protect the consumer and/or the student against harm by the
stylist or failure on the part of the school to meet its obligations to the student. ,

If public health and safety are a concern, inquire as to why non-license holders of all ages,
(including children) can walk into any drug store or beauty supply outlet and purchase
products marked "for professional use only?" What is the purpose of the license if anyone
can buy the products and tools necessary to perform the service.

Most important, AHNHA has determined that, to date, no state has registered an official
complaint from a consumer with relationship to sanitary conditions, public health and safety
issues; instead all of the complaints have come from licensed cosmetologist in reference to
unlicensed activity only.

There is no danger to public health and safety.

19. My state board uses the too tight braiding as an example of why we need
to be licensed; what do I say? ,

First, assuming their presumption were true, your going to a cosmetology school to learn
manicuring, pedicuring, thermal waving, fingerwaves, press and curl, wet sets and other
traditional cosmetology school techniques would not teach you anything about the proper
techniques of extension application or anything you would need for proper braiding
techniques, that would prevent too tight braiding.

Second, and most important, it is not the state's business to regulate a technique
regardless to the perceived danger, if any. For example, we all know that in addition to
discomfort, bunions, calluses and corns can be caused by too tight shoes and improper
fitting. If your foot size is a 9 and you buy a pair of size 8 shoes, you don't need the state to
advise you of the inherent dangers of buying shoes to small for your feet, nor do you need
them to tell you to take shoes off that are too tight. Likewise, if a customer has her hair
braided too tightly, does the state need to have a presence in telling that person to remove the
offending hairstyle? We think not.

20. Why not just go to school, pass the test, get the license, then follow my
state's rules and regulations like everybody else?

With that type of thinking, African-Americans would still be riding in the back of the bus,
restricted to certain neighborhoods, schools, restaurants, shopping centers and movie
theaters; because at one time, that was the law; so why not continue to follow it? Because it
is spiritually, morally, humanly, civilly and legally wrong.
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Remember, it doesn't make you wrong if the state has no law that governs what it is you

do. Thomas Jefferson once wrote (1816) that:

"(he was) not an advocate for frequent changes in laws . . . but laws and
institutions must go hand in hand with the progress of the human mind. As
that becomes more developed . . . new truths discovered and manners and
opinions change, with the change . . institutions must advance also to keep

pace with the times. (If not) we might as well require a man to wear the coat
which fitted him when he was once a boy ... "

21. What is this fight all about? What is the history of cosmetology in
America? (See NCA / Diamond Jubilee Years)

In simplistic terms, this fight, for African-American is about money, control, power,
politics and race; and not necessarily in that order.

As a race, we never had a problem with licensing in America until white America was
made aware of the great potential for financial wealth and independence by a great black
American woman. ,

Madam CJ Walker (1867-1919) is clearly recognized by all historians in this country and
throughout the world, as being America's first female self-made millionaire, black or white.
In 1905, she took .52 cents and started her own cosmetic company. She published books,
bought factories, movie theaters, warehouses, stores and homes. She opened schools and
salons and never had a license. Her wealth and philanthropy were legendary. She financed
the NAACP's anti-lynching program, gave huge sums of money to schools and orphanages
and fought for the rights of black war veterans. She passed form (may God be pleased with
her) in 1919, fully ten years before the issuance of the first cosmetology license in America.

Up until the passage of the 19th Amendment (the Women's Suffrage Act)) to the
Constitution of the United States (1921), it was against the law in this country for women to
cut hair. The only persons allowed to cut hair in this country were men; barbers. But with
their new found voting privileges, women wanted the right to do other traditional "man
things," including cutting and styling hair.

But barbers resisted. They convinced legislators to force this new stylist to go to school
and get a barbers license if they wanted to touch hair, (sound familiar); never mind, that they
weren't going to learn anything about the new European styling techniques or how to cut and
style women's hair; they were forced to get the license.

The early American (white, female) hairdresser was fined, arrested, sentenced and jailed.
Their salons were vandalized, closed and their businesses disrupted. They met with others,
formed groups, protested, lobbied and, like AHNHA, called for their membership to openly
defy any law which required them to get a barber's license to cut hair; (New York
Convention 1923).

Today, white cosmetology establishments in service, manufacturing, equipment and
supplies are firmly in control of this industry. But they are now doing to the African style
hairbraider what was once done to them by the barbers. It is a classic case of those who
were once themselves oppressed, are now turning around and acting as the oppressor; and
for that they should feel ashamed, humiliated and embarrassed.

22. My local newspaper, TV and radio station have contacted me about doing
a story on my business and/or the licensing issue; what do I do and say?

Advertising on any of these mediums is expensive. Free publicity is hard to come by. If
they request a quote from you or choose to do a story, find out the reporter's or host angle.
You don't want to find yourself being a part of a story that is contrary to your position or risk
being misquoted. If it is a news article ask the reporter to call you back when they're
through, to read your quotes to you for accuracy. Many of the national publications have a
whole department and that's all they do, check the facts; but it never hurts to ask.
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Make sure your business or name is listed in the local phone directories or with directory
assistance, if not give the radio station, news reporter, or TV anchor permission to give out
your phone number. Free publicity will get you more customers than you are able to handle.

If you .braid out of your home and don't mind the additional business give the reporter
permission to use your address or some identifying landmark so that people will know your
general location.

Remember, state inspectors and board of cosmetology members will pick up on your
articles or your appearances, and jealous cosmetologist will certainly bring it to their
attention. Perhaps even some of your own colleagues, envious of your free publicity will
want to participate, in what they perceive as contributing to your downfall.

But, this is your call. Remember, if you've followed AHNHA's prescription for
establishing your business and your business practices, we will be there to protect you.
Licensing issues we can handle, sanitation and hygiene issues, we can not.

In your responses be sure you mention your affiliation with AHNHA, more than once;
and even suggest that they call the national office for more clarification, because you may not
know. This will let the reader and your detractors know, you're not alone, that you've got
back-up; that you're a part of a larger whole.

Refer to other sections of your membership booklet with relationship to AHNHA's
position and familiarize yourself with cosmetology history, the past articles, AHNHA's
issues and concerns and the tenets of economic liberty; your right as an American to be able
to earn a living without government interference. Know these issues and make them your
own. Talk about them as if you know what you're talking about, and use your own words
or ours; and if you get stuck, refer back to the national office; suggest they talk with us.

Weigh the pros and cons of free air time and publicity and make a decision comfortable
for you. We'll support you either way.
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Formation of the Association

n 1920, the United States presidency passed from

the idealistic, intellectual Woodrow Wilson to

Warren Gamaliel Harding of Ohio, a man known

for his good humor and high spirits. Harding
campaigned on a pledge to return the country to nor-
malcy after the upheaval of World War 1. But instead,
America embarked on an unparalleled rapid course of
social change in the 1920s.

The Jazz Age — characterized by flappers and gang-
sters, bathtub gin and speakeasies — was ushered in by
the 1920 publication of F. Scott Fitzgerald’s romantic
novel, This Side of Paradise. Fitzgerald became the
chronicler of “The Lost Generation,” those disillusioned
with their society following the devastation of World
War I; Edna St. Vincent Millay was acknowledged as
its poet. Technology initiated much of the social mo-
bility of the 20s, with the introduction of autornobiles,
movies and radio (as well as tabloid journalism). Po~
litical changes also had an impact on the country’s so-
cial fabric when women won the right to vote in 1919
by constitutional amendment, and in 1920, another
amendment established Prohibition.

Excitement abounded in the sports world in 1920 as
well. Babe Ruth was the hero of the New York Yan-
kees; Man O’War set five American horse racing
records; and Grantland Rice chronicled Coach Knute
Rockne and his winning Notre Dame football team.

Women, in particular, enjoyed new freedom, and dem-
onstrated their independence by wearing shorter skirts,
and cutting their long hair into “bobs,” often worn with
the Flapper trademark cloche hat. In the urban areas, a
spectacular economic boom brought about a dramatic
increase in the spending power of wages, and install-
ment buying gave working class men and women the
ability to buy furnishings, appliances and cars on time.

1920

This new style of woman, with
her shorter hair, voting rights,
and greater economic opportu-
nity, made self-improvement
her goal. Beauty salons in-
creased in number, and re-
sponded to this demand by of-
fering new services and prod-
ucts made possible by the
manufacturing pioneers of the
beauty industry.

Alexandre Godefroy is cred-
ited with the invention of the
first hot blast hairdryer, which
freed ladies from the some-
times all-day task of drying
their long hair. While he did
not produce his product com-

A. F Godefrov
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Marcel Grateau and

1921 Fashion

mercially, others soon did. Marcel
Grateau’s innovative waves, produced
with a curling iron, were pertect for
shorter hair. Stylish women all over the
country sported the “Marcel wave™ as
their hairstyle. Women with straight hair
could modify their look with a permanent
wave, as patented by Charles Nessler,
who founded the Nestle company in 1913
to manufacture permanent waving equip-
ment and supplies. These three innova-
tions, coming at a time when American
women were seeking outward expression
of their independence, created a boom in
the beauty business that brought innumer-
able women into the salon as regular pa-
trons.

This increase in business, while helping the industry
expand, had the unfortunate effect of attracting many
unskilled practitioners to the profession. It also created
conflicts that took many years to resolve between hair-
dressers, barbers and cosmeticians (who were trained
primarily in skin care and cosmetics as well as hair-
dressing). In many regions, barbers, who had been al-
lied in trade organizations since 1904, attempted to in-
clude ladies” hairdressing within their purview. In 1921.
the Barber Supply Dealers Association reflected this
increased influence by renaming the organization the
Beauty and Barber Supply Institute, the oldest associa-
tion in the beauty industry. In 1912, alumnae of the
Marinello Schools, owned and operated by Mrs. Ruth
Maurer, banded together to form the American Cosme-
ticians Society (later the American Cosmeticians As-
sociation).

Local hairdressing groups attempted organization in
different cities, but there was no cohesive national guid-
ance. With the increase in legislation aimed at protect-

ing the public's interest also affecting hairdressers, the .

need for national. industry-wide organization was called
for in the pages of the only trade journal at the time,
American Hairdresser. The magazine had been in pub-
lication since 1878. and when new publisher Charles
Meeker Kozlay purchased it in 1919, he began a cam-
paign for formation of a trade association.

Mr. Kozlay also publicized pending legislation that
would have an effect on the industry. One of the first
such cases was in Wisconsin in 1919. Following enact-
ment of the state’s first cosmetology legislation, sev-

eral amendments regarding beauty schools were pro- I
posed. Through the pages of dmerican Hairdresser. Mr.
Kozlay encouraged Wisconsin rairdressers to oppose
the legislaticn. deemed by him to be unfair because “a l
certain school system would have advantages over other
schools in the state™ and it “worked a hardship on the
small shop owner and prevented development of the I

protession along democratic lines.” ( The Golden Years)

The First Convention-
1921

The amendments were quashed
by the efforts of the Wisconsin
hairdressers. after thev learned of
the situation in American Hair-
dresser. Realizing that legislation
in every state could affect the ;
profession. Mr. Kozlay. again i
through his publication, invited |
those associations which had al-
ready been formed to meet at the
Sherman Hotel in Chicago on
August 1, 1921, Twelve regional
groups. representing 500 mem-
bers, signed the Charter of the
National Hairdressers Associa-
tion (NHA) at that meeting.

!

An early precedent was set when members of the Ameri-
can Cosmeticians Society and the Associated Manu-
facturers of Toilet Requisites were not allowed to join
as groups. Rather than allowing group membership on
a national basis, members of these associations were
asked to join the local Affiliates of NHA to ensure fair
representation. This decision proved to be crucial in
creating what would be a rocky relationship between
the Association and the Cosmeticians for many vears
to come. Conventions would be disrupted and Affili-
ates would pull out of the Association until an effective
compromise was achieved between the two organiza-
tions.

Recognizing that banding together to encourage respon-
sible state legislation regarding hairdressing was of pri-
mary importance. the delegates to the first Convention
took action to prepare a “Model Bill” to be used as a
guideline. Other items discussed and acted upon in-
cluded preparing a textbook, designing an insignia. and
establishing a code of ethical behavior. American Huir-
dresser was designated unanimously as the new
organization's official journal.

The delegates elected the first officers of the Associa-
tion, as following: President, Charles Meeker Kozlay;
Ist Vice President, Mr. Edward Coulson, Chicago: 2nd
Vice President, C.W. Godefroy, St. Louis: Secretary.



Mrs. A.E. Cosgrove, San Francisco: Financial Secre-
tary, Miss Esther Johnson, Chicago; and Treasurer, Mr.
E. Eimert, Philadelphia.

As would be the case in all Conventions to come, in-
dustry leaders provided educational programs. Emil
Rohde, a well-known Chicago hairdresser. C.W.
Godefroy, St. Louis manufacturer, Charles Nessler, de-
veloper of the Nestle permanent wave, and Madame
Louise, hairdresser and columnist for American Hair-
dresser, each presented a lecture to Convention attend-
ees.

Madame Louise also helped to establish another Con-
vention tradition — that of an entertaining and dramatic
style show. At the final banquet at the Hotel Sherman,
Madame Louise presented twenty models, who depicted
through “terpsichorean art” the unification of Affiliates
into NHA.

Following the Convention, the real work of the officers
and committees for the fledgling Association began.
Paramount among these projects was qualifying cur-
rent and future Affiliates for membership. Associations
that qualified within three months of the Convention
would be considered charter members, and a number
of new applications were evaluated at this time.

The membership of two charter members, Colorado
(#11) and the American Ladies Hairdressers Associa-
tion (#8), failed to support the actions of their delegates,
and withdrew from National.

Beyond the Associations that were chartered at the con-
vention, Kansas City, which managed to include the
local Cosmetician group, received Charter #13. In New
York, differences in goals within the American Ladies
Hairdressers Association caused the formation of a sec-
ond unit, the New York Ladies’ Hairdressing Associa-
tion, which received Charter #14. Pittsburgh and San
Antonio were awarded Charters #15 and #16.

1922

The popularity of beauty services was evidenced by a
government report that noted 7,000 beauty salons in
operation in 1922, compared with 5,800°'only two years
previously. A new trade journal, Beautv Culture, be-
gan publication during this boom. Secondary evidence
of the beauty boom is reflected in the increasing con-
flict with barbers’ organizations, as the barbers at-
tempted to include hairdressing under the control of their
state boards.

St. Louis was the host city for the second Convention,
held July 31-August 2 at the Statler Hotel. Among the

first business transacted was President Kozlay's an-
nouncement that seven new Affiliates had been accepted
into the NHA after the 16 Charter Units. These were:
Duluth, Wichita, Oklahoma City. Los Angeles, Seattle.
Albany, Utah and Atlantic City. It was decided at this
convention that although State Associations would be
advisable in the future, the fledgling National Associa-
tion would retain its “unit system” of regional Affili-
ates for the present time.

Other organizational business in front of the delegates
included the adoption of a slogan — ~Look Your Best”
— and the formation of a committee to design an insig-
nia appropriate for display in members’ salons. A re-
port was made to delegates on the progress toward se-
curing liability and malpractice insurance for members.
a crucial benefit of membership in NHA.

Legislative matters — which often focused on the con-
flicts between NHA, barbers’ organizations and The
American Cosmeticians Association — remained cen-
tral to expanding the scope of the National organiza-
tion. Members from Illinois, Minnesota, Missouri, Ne-
braska and Ohio reported on legislative conflict with
barbers in their states. An article in the Barber Journal
advocated that barbers install a screen around chairs
for ladies’ hairdressing activities and other encourage-
ment for assuming the role of hairdressers, prompting
the Convention to pass a resolution of “condemnation
of statements made in a certain publication advocating
the extension of the barber shop to include hairdress-
ing and cosmetological work on ladies.” (The Golden
Years) These incidents, combined with legislation spon-
sored by Affiliates for licensing cosmetologists, in-
creased the interest in formulating and adopting a
“Model Bill” for state laws.

[n Illinois, in particular, NHA assumed a leadership role
in attempting to find a compromise between hairdress- .
ers, barbers and cosmeticians. Financial Secretary
Esther Johnson helped the Chicago Affiliate effect an
agreement that cosmeticians would not cut hair and
master barbers would not insist that barber law cover
hairdresserst Unfortunately, it was during the Conven-
tion that a telegram was received from the Cosmeti-
cians in Chicago notifying NHA that the Journeymen
Barbers had reversed their position and planned to force
hairdressers to-hold barber licenses. National delegates
voted to support a test case on this in [llinois.

Several programs inaugurated at the second Conven-
tion remain in place today. The St. Louis Affiliate,
which organized the Convention's educational events.
established an “American Style Creation Competition.™
which emphasized American influence on coiffure fash-
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ion. This competition, now run as the National Coif-
fure Championships, remains an integral part of every
Convention.

While hairdressers in the NHA sought to create “Ameri-
can” style, they acknowledged their gratitude to their
European predecessors by awarding Monsieur Marcel
Grateau their first honorary membership. The Ameri-
can organization was recognized abroad when it was
invited to send representatives to the Marcel Fete in
Paris to be held in 1923.

Also organized by the host St. Louis Affiliate was a
trades exhibit to introduce delegates to new products
and services. The trades exhibit remained a part of the
National Convention until 1949 when the two activi-
ties 'separated, and the National Hair Fashion Shows
(first called the National Beauty Fashion Shows) were
established in New York City.

1923

The third Convention was held in New York City Sep-
tember 10-13 at the Pennsylvania Hotel, during which
18 new Associations were brought into NHA. Dues
were raised from $1 to $2 for activée members, and
brought to $1 for other members. Part of the increase
was needed to support the office of the presidency, which
Mr. Kozlay had personally paid during his tenure.

The legal conflicts between hairdressers and barbers
continued to escalate. This situation was recognized
by the Association and the following resolution was
passed at the Convention:

“RESOLVED, while expressing our good
will to those engaged in business as bar-
bers and repudiating any thought of en-
croaching on the domain of their work or
of soliciting the patronage of men for
work ordinarily done in the barber shop,
we condemn the antagonistic legislation
which would attempt to classify as bar-
bers and subject to barbers’ laws those
who are engaged in the practice of our
profession, and we assert the right of en-
gaging in all work pertaining to artificial
hair, and all other work ordinarily done
in the hairdressing and beauty parlor on
women and children, free from the domi-
nation of barbers’ laws.”

(The Golden Years)

Because of health reasons, Mr. Kozlay declined the
nomination for another term as president. Among the
new officers elected were: President, W.C. Snyder,

Kansas City, and Secretary and Business Manager, Miss
Theo Bender, St. Louis. Paul Titus was named coun-
sel, a position which included drafting the “Model Bill.”
assisting in negotiating settlements between NHA and
the Cosmeticians, and working with the Association’s
Legislative Committee.

During 1923, President Snyder dealt with the conse-
quences of the ongoing conflicts between NHA and
barbers in a number of states. Hairdressers were ar-
rested for violating barber laws in Kansas, Michigan,
Nebraska, Oregon and Washington. The Attorney Gen-
eral of Georgia ruled that the Georgia Code for barbers
was applicable to hairdressers, and in Kansas, Mary
Kieth, a hairdresser, was arrested for cutting hair. The
Kansas hairdresser lost her case in the lower courts, but
the rights of hairdressers to cut ladies’ hair was upheld

in the Kansas Supreme Court, setting a precedent for

defending other suits.

1924

Conflict between NHA and the Cosmeticians contin-
ued, especially after the American Cosmeticians Soci-
ety changed its membership structure from alumnae of
its cosmeticians schools to competing with NHA for
members among practicing hairdressers. In Illinois and
Missouri, Affiliates of NHA met with representatives
of the Cosmeticians in 1924 in hopes of reaching an
understanding that would allow both groups to cooper-
ate in legislative matters. Financial Secretary Esther

- Johnson and Counselor Titus met in Chicago with

Frances Martell, Secretary of the Cosmeticians, and
agreed to advise each other before legislation was in-
troduced. Shortly, however, the Cosmeticians intro-
duced a bill in Louisiana that breached that agreement;
the Cosmeticians claimed they thought the legislative
cooperation only extended to Illinois.  National offic-
ers, concerned about the effects of an ongoing conflict,
kept negotiations open by inviting representatives from
the Cosmeticians to the 1924 Convention. Subsequent
meetings brought about an agreement on the text of a
Model Bill, which Counselor Titus used as a guide for
Affiliates in 17 states concerned with legislation. Nine
measures were enacted into law. The Model Bill ex-
empted traditional barber services and was presented
to the Master Barbers Association representative, who
questioned its constitutionality, thereby initiating fur-
ther conflict in the legislative priorities of hairdressers
and barbers. A Washington, D.C., organization, The
Proprietary Association, was engaged to provide infor-
mation to be introduced in Congress, as well as in the
various states, which might affect the hairdressing in-
dustry. This made it possible for the Association to
defeat 18 of 20 upcoming “barber bills.”
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The fourth Convention, held in Atlantic City, was dedi-
cated to the memory of Charles Meeker Kozlay, who
died near the close of the Association's third year. Mr.
Kozlay's daughter, Hazel Kozlay. took over as editor
of American Hairdresser.

At the Convention, a budget of $10.000 (derived from
dues and trades exhibits fees) was allocated to fund
administrative costs of the Association. Because legis-
lative activities were still a primary cost for NHA, of-
ficers assumed their positions with the expectations of
underwriting administrative expenses.

To underscore the importance of the new Association,
thé American Medical Association sought NHA’s ap-
proval for a resolution by the AMA calling for “the
enactment of legislation to safeguard the public health
against dangerous cosmetics, hair dyes and dyed furs.”
Delegates responded to the request for approval by sub-
mitting a resolution that hairdressers give credence to
the AMA’s “expert advice” in matters affecting public
welfare and to avoid use of toxic ingredients in cos-
metic and hair preparations.

These cooperative resolutions were used as the basis of
a Federal Trade Commission proceeding some years
later, when the minutes of the 1924 meetings on the
resolutions were subpoenaed into court. The FTC hoped
the notes would show NHA disregarded toxicity prob-
lems in products, but no-such evidence could be found.
Charles Barban, B.S. Ch.E., a consulting chemical en-
gineer, became known to National officers during this
conflict, and Dr. Barban subsequently became NHA'’s
Technical Consultant.

Products had become much more important to NHA
members as demand for manufactured, not individu-
ally compounded, formulations were made available.
Manufacturers like Breslauer, Godefroy and Burnham
greatly expanded the scope of their business in the years
following World War I, when new capital was inter-
ested in the booming beauty business. NHA leader-
ship began to understand, following their contact with
the AMA and the FTC, that their organization would
be expected to defend the conduct of the entire beauty
industry. Therefore, legislative matters gained even
more importance in the Association’s goals.

This understanding was highlighted at an educational
program presented by Dr. Ralph Evans of Inecto, a hair
coloring manufacturer, (later to be named Sales Affili-
ates and then Zotos International) where he called for
statewide regulatory boards for the industry.

Mr. C.W. Godefroy was elected the new President; Miss
Theo Bender continued as Secretary and Business Man-
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ager. Mr. Godefroy was to serve six years as President,
and two more as Chairman of the Board, leaving a de-
finitive mark on the Association. He, like Mr. Kozlay
before him, underwrote tremendous expenses for the
Association.

1925

Befitting the increased size of the 19235 Convention in
San Francisco, California, a “special train” of ten pri-
vate coaches transported NHA delegates to the City by
the Bay. Transportation Chairman Emil Rohde orga-
nized the dramatic travel arrangements for the meeting
August 29 - September 4. The Convention; held after a
year of enormous growth in National membership. in-
cluded delegates from 18 new Affiliate groups.

As the delegates gathered, they considered a number of
business, legislative, and public relations questions
during their meetings. Reflecting the growth in mem-
bership, delegates considered and approved a bylaw
change on representation. Rather than allocating two
delegates per Affiliate, regardless of membership num-
bers, each delegate would represent 50 active members,
giving the larger Affiliates greater representation.

Ever-concerned with the public
image of the hairdressing pro-
fession, delegates also voted
to include their slogan of
“Look Your Best” and the
designation. “United States
of America” in the previ-
ously adopted insignia design
that featured Martha Washing-
ton backed by a shield, on which
an eagle rested. Blue and Gold were selected as the
Association’s official colors.

Although some interest was expressed in creating a
publication solely produced by the Association, Del-
egate Emil Rohde led the campaign to again recognize
American Hairdresser as the official journal of NHA.
It was in the pages of American Hairdresser that mem-
bers learned of the progress of the legislative agenda,
and where concern over those issues had prompted Mr.
Kozlay’s call to a form National Hairdressers’ Asso-
ciation. The magazine continued to report on NHA
activities and the status of legislation in different states.

A great deal of Convention delegates’ attention was paid
to the issue of supporting a national association of
beauty schools. Recognizing that quality education was
essential for the advancement of the hairdressing in-
dustry, NHA offered to work with the fledgling All
American Beauty Culture Schools association on cre-
ating appropriate textbooks. Counselor Titus, propri-
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etor of a beauty school, assumed the legal duties for ~ When differing legislative agendas emerged, factions
this new group in addition to his efforts for the Asso-  were created within the Cleveland Affiliate. and the
ciation, and George Wenzel, a New York NHA mem-  majority of the group voted to resign from NHA. In
per and part of NHA Education Committee, became  spite of this, the host officers managed to perform their
the first president of the schools group. duties effectively, although the controversy permeated
the atmosphere of the Convention.

Delegates to the 1925 Convention reelected Charles

Godefroy as President and elected Louis Ernst, of New ~ More “bad news” came with the announcement of
York City, Secretary. Philadelphia was set as the sixth ~ Missouri’s repeal of its Cosmetology Law. Although

Convention site and, following the success of the San  passed by the Legislature in 1925, in a surprise move,

N Francisco delegates’ train, another rail tour was sched-  the Governor of Missouri vetoed the continuation of a
uled to bring delegates from around the country to Phila-  .Cosmetology Board, citing that it “gave him more
delphia. trouble than all the rest of the 80-odd boards combined.”

The veto was the first such action against a Cosmetol-

1926 , ogy Board, and was rushed through the Legislature so

A trades exhibit, directed by Secretary Emst, was a new quickly National was unable to even call for a hearing

addition to the Philadelphia Convention in 1926. Ex-  on the measure.

hibit Floor Manager Columbus Behan, hired in 1924

by the Chicago Affiliate to manage the first Midwest  Undaunted by this news, Grace Shinn of the Iowa State

Beauty Trade Show, presided over a well-attended ex- ~ Board proposed a resolution to organize a national as-

hibit that generated significant publicity. sociation of Cosmetology Examining Boards, which
was ultimately passed in 1929. This action reflected

Benjamin Kutcher, a public relations professional, the need for uniformity in the administration of cosme-

handled the Convention publicity, bringing modern  tology laws, and further advanced the professional stat-

communications techniques to the national meeting. A ure of the hairdressers.

motion picture company filmed the style show, while

on the exhibit floor, permanent wave machine inventor  In the same vein, progress was reported on securing

Charles Nessler waved the knee-length tresses of the malpractice liability insurance for NHA members, and

current Miss America. Some hairdressers hoped foran  a committee to develop a Bureau of Standards and

end to the short hair trend, but even film legend Mary ~ Specifications was created. An Insurance Bureau was

Pickford announced she would soon join the “greatarmy ~  also established.

of the bobbed.”

However, probably the most significant vote of the
To continue to expand National’s activities, dues were  Convention was to amend National’s name to the “Na-
raised from $2 to $4 for active members, and from $1  tional Hairdressers and Cosmetologists Association
to $2 for other members. The team of President (NHCA).” Mr. Godefroy made the suggestion after he
Godefroy and Secretary Ernst was reelected to another  considered the position of the cosmeticians, led by Ruth

term. : Maurer of Chicago. While proposed partially to avoid

further confusion between the “National” status of both
1927 organizations, the name change reflected the desire to
The seventh Convention was held in Cleveland, Au-  jnclude both professions under one umbrella associa-

gust 27 - September 2, and delegates considered many  tjon.
issues significant to the direction of the Association and
the industry. Although deep divisions were exposed  To continue the efforts of the current administration,

within Affiliates and between Affiliates and NHA, and ~ delegates voted to reelect Mr. Godefroy and Mr. Ernst
a great legislative defeat was noted, the Convention 'O their respective offices of President and Secretary.

acted on measures to include cosmeticians in the mem- - .

: . Lo . The Association also made plans to sponsor its first Eu-
bership rolls and increase professionalism in the indus- ropean Tour, in which 138 members attended the 75th
try. Birthday celebration of Marcel Grateau in Paris. As

part of the festivities, Mr. Godefroy and Financial Sec-
In a dramatic move, the host Affiliate, Cleveland, split retary Emil Rohde were designated delegates to a meet-
with NHA over the issue of District Deputies, and Cleve- ing of an international organization to promote fash-
land resigned, effective at the close of the Convention. ionable hairstyles worldwide, an inclusion that further
The Deputies were appointed to advance the legisla-  enhanced NHCA's role as the American representative
tive programs of National on a local and state level.  of the beauty industry.
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1928
The Boston Aftiliates, sponsors of the 1928 Conven-

tion. were gracious hosts, foregoing their spring trades
exhibit to avoid conflict with the show connected with
the late summer meeting. Once again. delegates boarded
a special train, organized by Emil Rohde, which left
Chicago August 22nd and stopped in Niagara Falls.
Toronto and Montreal enroute to Boston. Affiliates from
3] states. as well as the District of Columbia and Ha-
waii. attended this very active Convention.

Prior to the meeting. several Association projects were
presented to NHCA members. A 16-page NHCA Bul-
Jetin was first published in January 1928: and the In-
surance Bureau. in conjunction with the Safety Preven-
tion Committee. issued its first poster. “A Blue Print
Cut of Permanent Waving Accidents.”

Preventing cosmetics-related accidents was part of the
theme of Dr. Kurt Wimmer's speech to the delegates,
“L:stablishing a Board of Standards.” Although unveri-
ficd. NHCA members had heard reports of accidents
and deaths involving permanent wave machines, lip-
stick poisoning and reactions to hair dyes. A Board of
Standards, concluded the Columbia University profes-
sor, could help instill public confidence in cosmetics
and beauty treatments.

Delegates voted on a number of business and proce-
dural items, including authorizing President Godefroy
to proceed toward creating a centralized office for Na-
tional, adopting an official song. “NHCA Rally Song,”
and naming Mary E. Kieth of Kansas (who brought her
case opposing barber laws to the Kansas Supreme Court)
the Third Honorary Member of the Association. The
first educational film produced for members was
screened and, given its positive acceptance, delegates
voted to commission a series of films. Accenting the
importance of publicity to the profession. three propos-
als for national public relations programs were received
for evaluation by the Board.

Regarding the ongoing legislative agenda. Counselor
Titus announced that 18 states currently had laws gov-
erning cosmetology and that barber encroachment of
these activities had been successfully resisted. In Loui-
siana, NHA was supporting the Cosmeticians’ effort to

_keep hairdressers beyond the purview of barber laws.

In his capacity as member and counselor to the new All
American Beauty Culture Schools Association, Mr.
Titus reported on the results of a questionnaire sent to
all AABCSA member institutions. The returns indi-
cated that the majority of the several hundred schools
responding had no systematized teaching methods, and
Counselor Titus forwarded this information to the Edu-

cation Committee. The Committee developed a cur-
riculum standard, setting forth topics and required hours
of study, which would promote reciprocity among le-
gitimate schools and raise the educational standards of
the profession.

Apart from the business and exhibits of the Conven-
tion. delegates were entertained by a historical style
show. produced by film industry hairdresser and pio-
neer makeup artist George Westmore. Westmore also
announced a competition, with a $1.000 prize for a new
hairstyle design for film star Mary Pickford.

Another professional recognition, the “Charles Award,”
with more long-term significance, was created. It was
proposed to use funds from the Charles Meeker Kozlay
memorial established in 1928 to recognize individuals
“for outstanding services rendered to the hairdressing
and cosmetological profession.” Later, the Kozlay fund
was combined with funds set aside by Charles Godefroy
to create “The Charles Award” in honor of the two
Charleses -- Charles Meeker Kozlay and Charles
Godefroy.

Following the Convention, the Board met to consider
the public relations proposals. They selected the Geyer
Company of Dayton, Ohio, to develop and manage a
four-year, $1 million publicity and public relations cam-
paign. Funds would be solicited from industry manu-
facturers, dealers and professionals, and National
formed a Publicity Committee to work with the Geyer
Company. The first news story placed in 102 metro-
politan newspapers reflected the NHCA legislative
agenda: a campaign to “get the girls out of the barber
shops.”

In December of 1928, President Godefroy and Coun-
selor Titus attended the first trade practice conference
affecting the beauty industry. By participating in the
meeting, sponsored by the Federal Trade Commission
and held in Chicago, NHCA once again positioned it-
self as the official voice of the beauty industry.

1929
Although the Stock Market would crash by the end of

1929, initiating a world-wide depression, NHCA con-
tinued its flurry of legislative and publicity activities
during the early part of the year. Numerous bills af-
fecting hairdressers were under consideration by state
legislatures, including: 56 barber bills; 41 hairdresser
bills; one joint barber/hairdressesbill; and 84 miscella-
neous bills.

In Minnesota and Tennessee, barbers were successful
in having hairdressers come under their regulation: al-
though a similar bill passed in Colorado, it was vetoed



by the Governor after receiving information from
NHCA. The National legislative force also prevailed
in North Carolina and Nevada, even though there were
no local Affiliates to oppose encroachment by the bar-
bers. Connecticut hairdressers regained their separate
legal status after a previous loss.

In Missouri, where a cosmetology board had been re-
pealed shortly after its adoption, the National Affiliate
joined with Cosmeticians to promote a new bill. The
Barbers retaliated by introducing an “exclusivity” bill
which would restrict all haircutting to barbers. In a
compromise crafted by Legislative Committee mem-
bers Jennie Walsh and Edna Emme, both barbers and
hairdressers agreed to suspend the conflict and exclude
each others’ services from their respective bills.

In keeping with the expansion of NHCA, F.O.
Matthiessen, of Philadelphia, was named Managing
Director, thus beginning the centralization of the of-
fices.

An ambitious Convention program was planned for the
Detroit meeting September 9-14, but a lack of coopera-
tion among trade show promoters and the initial effects
of the upcoming depression prevented a successful out-
come. Instead, the cash reserves of the Association were
wiped out because the actual income fell far short of

expectations.

The trades exhibit suffered, because dealers persisted
in holding a similar exhibit in Chicago on the same
dates. A “Queen of American Beauty” contest, in which
Affiliates sent a candidate to participate in a “National
Hair and Beauty Review”, was sparsely attended al-
though it was held in a 5,000 seat Masonic Temple.

Mr. Godefroy was reelected as President and Miss Edna
Emme succeeded Mr. Emnst as Secretary.

Conflict and financial difficulties continued to follow
the Association into the post-Convention Board meet-
ings. At the first meeting, National’s revenue decline
forced members to choose between funding the Man-
aging Director’s office or continuing the legislative work
headed by Counselor Titus. The necessity of the legis-
lative agenda dictated the answer, and Titus’ office was
retained.

To avoid a repeat of the trades exhibit conflict in dates
and location, the site of the 1930 Convention was moved
to Washington, D.C. from Milwaukee. The Wisconsin
site was deemed too close to Chicago, where another
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trade show was scheduled for the summer months. The
Milwaukee Affiliate was promised consideration as a
convention site in the future.

At the Detroit Convention, the Chicago Affiliate, which
had been the source of much dissension, withdrew from
National in a dramatic fashion. On the exhibit floor, a
newspaper was circulated by “newsboys” proclaiming
Chicago’s withdrawal, gaining attention by their cries
of “Extra! Extra! Read All About It!”

At the fall New York Board Meeting, it was noted that
ramifications of the depression and the Chicago with-
drawal made collection of dues difficult. In an unprec-
edented move, a moratorium was placed on the further
collection of dues. This enabled local Affiliates to re-
group and continue to accept members in hopes of boost-
ing delegate representation at the upcoming Conven-
tion. In New York, the Board also amended the Consti-
tution and bylaws to allow affiliation by a State Asso-
ciation with NHCA.

The heightened activity of 1929 continued as several
Affiliates sought to establish regional trade shows. Un-
der the guidance of H.L. Franklin, promotional direc-
tor, and Edna Emme, Secretary, Affiliates were assisted
in developing shows as joint efforts with National. The
success of the first shows in Kansas City and Atlanta
convinced the Board to approve a Regional Show Plan
during the New York meeting. Mr. Franklin attracted
publicity by staging a “Plain Girl Contest” at each show
to showcase a dramatic makeover. '

When the southeast was targeted as a potential exhibit
site, Atlanta appeared to have the best location. How-
ever, the Atlanta hairdressers organization had never
joined NHCA, but a visit by Secretary Emme and Pro-
motional Director Franklin, with assistance from a lo-
cal dealer, Mr. Scott, convinced them of the benefits of
association and joint sponsorship of the exhibits. The
Atlanta Show continued to be a successful venue for
many years.

The Depression continued on its downward economic
spiral, making it difficult for the new publicity program
executives to solicit funds. Coupled with the sale of
the Geyer Company to Brook, Smith and French (who
retained the NHCA contract), this lack of funding
brought public relations efforts to a standstill. The
Colgate-Palmolive-Peet Company offered to finance a
$4 million campaign bearing the slogan, “For expert
beauty advice, go to the expert beauty operator.” Tempt-
ing as this proposal was, it also was to include the
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But war clouds loomed in Europe by the end of the
decade, as Hitler began his ascent to power by invad-
ing Eastern Europe and amassing his war machine. To
the south, Benito Mussolini was marshalling his
dictatorship’s military power, and in the far east, Japan
was expanding its sphere of influence into China, and
adding to its war chest.

Cosmetologists and hairdressers, while feeling the eco-
nomic pinch, were able to expand the scope of their
profession as more women entered the work force, and
new products became available. The National Asso-
ciation was an active participant in the President’s Re-
covery programs, and the decade was one of increased
influence for the new organization.

1930

This year was notable not only for the plunge into the
depths of the Depression, but a significant change in
NHCA leadership occurred as well. President Godefroy
turned over his office to Emile Beauvais, a successful
Washington, D.C. salon owner; eight-term Treasurer
Harry Spiro was replaced by Charles Merlet for one
vear until Mr. Spiro returned to the office. Edna Emme
continued as Secretary of the Association. Mr.
Godefroy’s influence on NHCA was far from over, how-
ever, as he was named Chairman of the Board when the
bylaws were amended by the Board to consider a Past
President for that honor.

The Washington, D.C. Convention, though scaled down,
was considered a success in trade, educational, Asso-
ciation and social activities. A moratorium on dues
remained in effect as befitted the national economic
emergency. The on-again, off-again relationship with
the Chicago Affiliate continued, as during this year’s
Convention the Association requested to be re-Affili-
ated with NHCA. President Beauvais also led a move
to drop the “official journal™ designation from the maga-
zine American Hairdresser, simply because so many
new publications were giving NHCA excellent cover-
age.

After the Convention, in an effort to shore up support
for National and to learn where assistance was needed,
President Beauvais and Chairman of the Board
Godefroy left on an extended road tour of the country.
They visited countless salons in 22 states, and attracted
immeasurable publicity in each city. In Los Angeles,
the assistance of film stars in presenting new styles to
fashion editors dramatically increased the level of pub-
licity generated by the tour.

In'a Board Meeting in New York City, the attention to
style was recognized by granting a charter to the New
York Coiffure Guild (formed with the consent of Af-

filiate #14 New York Ladies’ Hairdressers Association),
designating the Guild the official fashion and style body
of NHCA. Before long, the Coiffure Guild was to be-
come responsible for creating styles reflecting the
changes in fashion, as well as sponsoring competitions
and exhibitions.

Continuing the Association’s desire to resolve the on-
going conflicts with the Cosmeticians, the Board solic-
ited the assistance of BIMA’s board and officers to help
negotiate a suitable compromise. A merger was pro-
posed that would name Mrs. Ruth Maurer, founder of
the Cosmeticians Association, co-chair of National’s

. Education Programs, and make Cosmeticians Execu-

tive Secretary Frances Martell manager of a joint trade
show. However, the Cosmeticians declined the offer,
although negotiations remained open for quite some
time. ‘

1931

As promised, Milwaukee -- at the Hotel Schroeder --
was named the Convention site after the move to Wash-
ington, D.C. in 1930. The Convention, again a scaled-
back version given the Depression, was considered a
success. The current administration of President
Beauvais and Secretary Emme was reelected, and Mr.
Godefroy continued as Chairman of the Board and Ex-
ecutive Director.

The most talked-about part of the Convention was the
“Radioesque,” a combination of educational and trade
exhibit activities presented as-a radio show. Coordi-
nated by Columbus Behan, manufacturers presented
radio shows, and stylists created fashion presentations
for the three days of the show in August. A popular
segment of the production was the “Age Moratorium,”
where five Milwaukee women were chosen for
makeovers. The ladies were then presented to the Con-
ventioneers, and the results elicited national publicity.

After the Convention, President Beauvais travelled to
Europe, where he represented NHCA at the Interna-
tional Exposition of the Arts of Coiffure and Perfum-
ery, which opened September 25 in Paris.

1932

This year for NHCA, like the rest of the country, was
one in which hoped-for change did not occur. The Con-
vention plans were kept on hold, with the expectation
that the Cosmeticians would be merging with National
as BIMA continued to extend its proposal.

When that did not occur, Promotion Director H.L.
Franklin developed an ambitious plan for a “Floating
Convention” in the Great Lakes aboard the steamer
Noronic. The ship would embark from Chicago on



September 10 and make stops in Detroit, Toledo, Cleve-
land, Buffalo, and Toronto. At each stop. members
would be invited to boar< the ship for educaticnal pro-
grams and to tour a trades exhibit; A net revenue was
projected at $25,000 for the unique convention.

A fatal lake squall caused mass cancellation of reserva-
tions, and once again, financial disaster fell upon the
Association. The generous assistance of several Affili-
ates and officers kept NHCA in operation for the next
vear. Officers were elected on board
the Noronic in spite of the difficulties:
Emile Beauvais was unanimously re-
elected President; Emil Rohde was
elected 1st Vice President; S.A.
Sperber was named 3rd Vice President;
and Miss Emme and Mr. Godefroy
continued as Secretary and Chairman
of the Board, respectively.

1933

The provisions of the National Recov-
ery Act, one of President Roosevelt’s
emergency economic measures. domi-
nated NHCA activities in 1933. All
industries were called upon to present
a code of practices to this Federal en-
tity, which would then evaluate the in-
dustry for compliance with the National Recovery Act
guidelines, designed to bolster the flagging economy.
The Board of NHCA, and in particular, Miss Emme,
took on the task of creating a code that included the
concerns of the Cosmeticians Association, the other
dealer and manufacturing associations, the schools, and
other nonaffiliated beauty industry organizations.

After suggestions from NRA Deputy Administrator
Powers, a code draft was presented to representatives
ofall known industry associations at a meeting in New
York on August 14. In order to perfect the draft, Mr.
Godefroy read the proposed code to the group section
by section. Representatives of the various organiza-
tions concluded that NHCA should present the final-
ized code to the NRA administration, and pledged their
cooperation and support. This was approved by the
NRA Deputy Administrator, who also requested NHCA
compile statistical data about the industry to present
along with the code in 1934.

Prior to the Convention, a February “Beauty Enclave™
was held in New York City, sponsored jointly by the
New York State Hairdressers Association, the Coiffure
Guild, and NHCA. The event was created “by hair-
dressers for hairdressers,” and presented fashion and
style trends to attendees.

Edna L. Emme Presenting Code to
LS. Gov't Officials

At the Convention at the Edgewater Beach Hotel in
Chicago in September, Emil Rohde was elected Presi-
~dent, and S.A. Sperber moved to first Vice President.
Miss Emme continued as Secretary, and Past President
Beauvais was given the ongoing responsibility of work-
ing with NRA officials on presenting the finalized code.

1934

Miss Edna Emme walked into national prominence on
February 18, 1934, when she appeared before govern-
ment representatives in the Department
of Commerce auditorium to present the
NRA Code from the beauty industry.
She called upon NHCA members to
testify and followed other recommen-
dations given her by the Industrial Ad-
visory Corporation, New York consult-
ants who helped her prepare for the
hearing. '

The Association was honored when
Miss Emme was named Chairman of
the Hairdressers Code Authority, which
also established NHCA as the “voice
of Cosmetology in the Nation.” This
recognition brought about the re-Affili-
ation of many Associations that had
disbanded or withdrawn from National
following the onset of the Depression. An unintended
side effect of this national attention to NHCA was an
increase in union activity by the Journeyman Barbers
Union. Although stalled by their legislative defeats to
require hairdresser membership in barber associations,
encroachment on hairdressing reemerged as the barbers’
union attempted to organize hairdressers under their
charter. President Rohde contacted the American Fed-
eration of Labor and protested this activity, although
unionization, in some form, would continue as an issue
for some years to come.

The Convention was held September 9-12 at the
Edgewater Beach Hotel in Chicago once more, where
Emil Rohde and Edna Emme were reelected President
and Secretary.

Continuing the close relationship between the All
American Beauty Culture Schools and NHCA, a Na-
tional committee was formed to evaluate a request for
endorsement of the Code of Ethics and Honor Emblem
to be awarded to compliant schools.

1935

Legislative matters played a primary role in the Con-
vention and other Association activities in 1935. The
Convention, October 14-17 at the Hotel Pennsylvania
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in New York City, was held in conjunction with the
New York State Association’s “Official Show and Con-
vention,” and NHCA retained one-third of the overall
proceeds.

Delegates received a detailed report on National’s ac-
tivity regarding the “Copeland Bill” in the U.S. Senate,
which was an amendment to the 1906 Food and Drug
Law designed to bring cosmetics under the control of
the FDA. While this action was not per se against the
stated goals of NHCA, the imprecise wording of cer-
tain sections of the bill caused the Association to op-
pose the bill as written because of the potential liability
issues for manufacturers and hairdressers.

The manufacturers of the day were not organized to
provide information collectively. Schools and other in-
dustry associations, likewise, were not prepared to gal-
vanize opposition, so the leadership roll fell to NHCA.
However, Inecto came to National’s aid by assigning
its attorney Stanley Udy and its research chemist Dr.
Everett McDonough to assist NHCA and Technical
Consultant Dr. Charles Barban in presenting suggested
wording for an amendment to the bill that would pro-
tect the industry.

This situation again brought national prominence to
NHCA, as the Association’s proposed amendment was
adopted almost word-for-word in 1938 by the legisla-
tors, after extensive hearings. NHCA was seen as the
representative of both the industry and its practitioners
following this national legislative victory.

Another national legislative matter, the 1932 Manufac-
turers Cosmetic Tax and the IRS interpretation of the
statute, received attention at the Convention. Delegates
voted to protest the IRS interpretation, which called for
collecting taxes from hairdressers for manufacturing
cosmetics on-site (usually adding water to a compound
or purchased product). A reconsideration of the IRS
position was requested.

During elections for officers, President Rohde, 1st Vice-
President Sperber, Secretary Emme and Treasurer Spiro
were all reelected.

Several meetings were held during the Convention by
allied groups. Connecticut Commissioner Landry called
for a meeting of state board members, and they formed
the Interstate Council of State Boards of Examiners of
Hairdressing and Cosmetology. Also, the International
Master Ladies Hairdressers Association, American Sec-
tion of Internationale Coiffeurs de Dames (ICD), es-
tablished the previous year, voted to require all of their
members to also be members of NHCA.

1936

The position of Executive Director, suspended at the
onset of the Depression, but reinstated several years
later, was now filled by Willard Howe, publisher of
Beauty Trades Review. Mr. Howe initiated an ambi-
tious four-point agenda that included: establishing re-
gional shows in areas not preempted by Affiliates and
creating a plan with Affiliates for managing existing
shows: placing malpractice insurance with Lloyds of
London upon termination of the current contract; es-
tablishing a Bureau of Standards to be operated through
the Mellon Institute; and creating a publicity bureau.
To manage the shows, Campbell-Fairbanks was granted
the contract to finance and produce regional shows for
a fee of 25% of the net profit. ‘

At the 16th Annual Convention in Pittsburgh, held Sep-
tember 14-16 at the William Penn Hotel', delegates voted
S.A. Sperber in as President, Marc Gartman as 2nd Vice
President, and Miss Emme was given her 8th term as
Secretary. Treasurer Spiro accepted his 13th term and
a tribute for his long service by the delegates.

After the Convention, the Board met to consider a num-
ber of matters. Executive Director Howe recommended
soliciting manufacturers and dealers as nonvoting mem-
bers of NHCA in order to financially support National’s
legislative activities. For some time, the Association
had worked successfully on measures that affected those
segments of the industry, as well as hairdressers and
cosmeticians. Dues were set at $100 for manufacturers
and $25 for dealers.

A committee was formed to study President Sperber’s
idea to establish an Artists’ Bureau for National. Simi-
lar in purpose to Actors’ Equity, the Bureau would book
appearances for members. The Board also designated
William E. Ringel, currently attorney for the New York
State Association, as Counsel for the Association. Mr.
Ringel remained in this position until 1940, when he
was appointed as a Judge of the Magistrate Court in
New York City.

1937

The Regional Show Plan, under the management of
Campbell-Fairbanks, was put into operation in 1937.
After relatively successful shows in Boston, Washing-
ton, D.C., The Mississippi Valley, and Texas, Campbell-
Fairbanks cancelled the remaining shows and withdrew
from the management contract. This set back the
Association’s plan to expand operations and derive in-
come from trades exhibits and shows.

In July, the NHCA Bulletin began publishing again. after
a hiatus caused by the financial pressures of the organi-
zation early in the Depression. Although no advertis-



ing was accepted for the newsletter, there were lists of
sponsors printed to acknowledge assistance in meeting
publication costs.

A change in National bylaws was perfected that pro-
vided for'an advisory council to be established, which
would be comprised of one person selected from each
member state. This council is the forerunner of the cur-
rent State Presidents Council often held at National
Beauty Shows.

The Convention was held October 11-14 in New York
City at the Pennsylvania Hotel; President Sperber, 2nd
Vice President Gartman, Secretary Emme and Treasurer
Spiro were all reelected. Reflecting the ongoing legis-
lative activity of the Association, it was noted that 44
states now had enacted cosmetology laws.

During 1937, a controversy began within the Ameri-
can Section of the Internationale Coiffeurs de Dames
(ICD) that would have an effect on NHCA, especially
in New York, for many years to come. ICD was func-
tioning in 1927 in Paris, when National members were
on their first European Tour, and several Americans
joined the organization. Given the political climate in
Europe in the late 1930s, many European hairdressers
emigrated to the United States. Rather than continue
as individual ICD members, a group of these emigres
formed an American Section of ICD known as the In-
ternational Master Ladies Hairdressers Association

(IMLHA).

[n 1937, IMLHA’s New York organization invited sev-
eral well-known European hairdressers to attend the
New York show. At that event, the American Section
came under discussion, and ICD Secretary-General Max
Neumeister of Germany signed a provision requiring
all American members of ICD to also be members of
NHCA in order to maintain their charter. Although
many members of the New York Coiffure Guild were
also IMLHA members, a rivalry for preeminent style
position developed between the two groups, and
IMLHA eventually requested a separate charter from
National. Following the New York State Affiliates rec-
ommendation, National refused to grant a third charter
to a New York City group, and to retain the Coiffure
Guild as the style group. The provision of NHCA mem-
bership stood for IMLHA members. By the 1970s,
IMLHA became known as Intercoiffure.

1938

NHCA continued its rise to national prominence as the
representative of the beauty industry, illustrated by
NHCA's participation in many of the economic recov-
cry programs enacted during the Roosevelt years. In
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May, Secretary of Labor Frances Perkins called a White
House Conference of industries employing large num-
bers of women, and NHCA Sccretar y Cdra Emme rep-
resented the beauty profession. The goal of the confer-
ence was to find new avenues of employment for
women, and cosmetology was designated as a field that
would continue to expand opportunities for women. It
was recommended at the conference that NHCA fur-
ther an apprenticeship program in hopes of providing
greater opportunities, with a secondary objective of
establishing a model for other industries to follow.

The delegates at the 1938 Convention, held at the Ho-
tel Statler September 5-7 in Detroit, recognizing their
position as the national organization for the cosmetol-
ogy industry, endorsed the minimum wage and hour
law on the federal and state levels. The Washington,
D.C. Affiliate celebrated this close association with the
federal government when President Franklin Delano
Roosevelt personally signed the recently enacted cos-
metology law. This event was duly announced at the
Convention.

NHCA President Sperber reported his administration
had been one of successful “economy through retrench-
ment,” and that most of the President and Secretary’s
work had been accomplished through the offices of The
Godefroy Manufacturing Company. In other words,
long after his term as President, Mr. Godefroy contin-
ued to underwrite the operational expenses of the As-
sociation. President Sperber stepped down, and was
succeeded by Marc Gartman of Chicago. Miss Emme,
nine-term Secretary, also retired, and Mrs. Margaret
Condos, also of Chicago, assumed the Secretary posi-
tion. With both principal officers now located in Chi-

~cago, Columbus Behan, Business Manager of the Chi-

cago Affiliate, provided additional assistance to Na-
tional. Miss Emme, like Mr. Godefroy, was awarded
honorary privileges in recognition of her service.

1939 ;

During his year at the helm of NHCA, President
Gartman suffered a serious illness and could not accept
nomination for another term. Because of this unfore-
seen event, 1939 saw the election of the first woman
President of NHCA. Emile Beauvais, head of the Nomi-
nating Committee for the Convention, persuaded Miss
Emme to permit her name to be placed in nomination.

Delegates at the San Francisco Convention elected Miss
Emme President, Mr. Sperber as Secretary, and Mrs.
Condos moved to Financial Secretary, while Mr. Spiro
served his 16th term as Treasurer.
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